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EDUCATION 
 
 Year  Degree Major   Universities Attended 
──────────────────────────────────────────────────────────────────── 

 1984  Ph.D.  Marketing  Purdue University 
 1980  M.S.M.  Marketing  Purdue University 
 1975  B.S.  Psychology  University of Maryland 
 
ACADEMIC EXPERIENCE 
 
Dates  Position   Organization  Location 
────────────────────────────────────────────────────────────────────── 

Sum. 2012- Distinguished Achievement New Mexico State Las Cruces, NM 
present Professor of Marketing University 
 
Fall 1997- Professor of Marketing New Mexico State Las Cruces, NM 
Spring 2012     University 
 
Fall 1993- Associate Professor of New Mexico State  Las Cruces, NM 
Sum. 1997 Marketing   University 
 
Fall 1992 Visiting Professor of  Limburgs Universitair  Diepenbeek, 

Marketing   Centrum  Belgium 
 
Fall 1990- Associate Professor of University of  Denton, TX 
Sum. 1992 Marketing   North Texas 
 
Fall 1989- Assistant Professor of  University of Houston- Houston, TX 
Sum. 1990 Marketing   Clear Lake 
 
Fall 1982- Assistant Professor and University of Houston- Houston, TX 
Sum. 1989 Instructor of Marketing University Park 
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ACADEMIC EXPERIENCE (continued) 
 
Dates  Position   Organization  Location 
────────────────────────────────────────────────────────────────────── 

Fall 1980- Instructor of Marketing; University of Illinois-  Chicago, IL 
Sum. 1982 Assistant Director, Office Chicago 

of Retailing Management 
and Research 

 
Fall 1977- Lecturer and Graduate Purdue University  W. Lafayette, IN 
Sum. 1980 Instructor of Management 
 
Courses Taught 
 

Introduction to Marketing (Undergraduate, Undergraduate Honors) 
Marketing Management and Policy (Undergraduate and M.B.A.) 
Marketing Research (Undergraduate [in-class and online] and M.B.A.) 
Sports Marketing (Undergraduate [online]) 
International Marketing Management (Masters) 
Negotiating Tactics in Marketing (M.B.A.) 
Capstone Project Course (M.B.A.) 
Marketing Ethics (M.B.A./Ph.D.) 
Marketing and the Scientific Method (Ph.D.) 
Marketing Theory (Ph.D.) 
Marketing Models (Ph.D.) 
Marketing Colloquium (Ph.D.) 

 
PROFESSIONAL EXPERIENCE 
 
Beginning/ 
Ending Date Position   Organization  Location 
──────────────────────────────────────────────────────────────────── 

May 1977- Staff Economist  OSHA Policy Office  Washington, 
Aug. 1977         D.C. 
 
May 1975- Research Assistant  U.S. Agency for  Washington, 
May 1976     International Development D.C. 
 
May 1974- Staff Aid in Office  General Accounting  Washington, 
Aug. 1974 of Federal Elections  Office    D.C. 
 
May 1973- Staff Aid to Senator  U.S. Senate  Washington, 
Nov. 1973 William Proxmire      D.C. 
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PROFESSIONAL ACTIVITIES 
 
Consulting (university-based) 
 

In January 2011, conferred with the Dean and several senior faculty members of the 
NMSU College of Engineering about revisions to the college’s strategic plan. 

 
With Dr. Shaun McQuitty, created the content for a brochure on the Medical Assistance 
Division of the New Mexico Human Services Department. Work was completed in 
Summer 2005. 

 
Helped Mr. Quentin Pirtle of the Office of Emergency Management, Las Cruces, to 
revise a questionnaire on public awareness of emergency procedures. Work was 
completed in Fall 2001. 

 
Helped Dr. William Eamon, Director of the NMSU Honors Program, to revise a 
questionnaire on space utilization for the old YMCA building. Work was completed in 
Spring 1999. 

 
Worked with Mr. Jim Paul, the Athletic Director of NMSU, to conduct two football-related 
surveys: one of NMSU students and one of game attendees. Completed during Fall 
1997, I assisted with study design, questionnaire design, and statistical analysis of 
survey data. 

 
Worked with Ms. Carolyn Cordova, of the NMSU Business Office, to assess the viability 
of alternative tuition payment plans. Completed during Spring 1997, I assisted with study 
design, questionnaire design, and statistical analysis of survey data. 

 
Worked with the NMSU Marketing Department to assess the undergraduate marketing 
curriculum and student satisfaction with NMSU in general and the Marketing Department 
in particular. Completed in Spring 1996, I designed the study and four questionnaires, 
coordinated data collection and data entry, and analyzed respondent data from the four 
questionnaires. Copies of the questionnaires for current students, recent alumni, and 
marketing faculty are available at http://business.nmsu.edu/~mhyman/assess.htm.  
(Note: Employer questionnaire available on request.) 

 
Worked with Mr. Pat Gavin, Assistant Director of the Professional Golf Management 
(PGM) Program at NMSU, to conduct several marketing research studies. Completed 
during Fall 1994, these studies included (1) a survey of students enrolled in the four 
current PGM programs, (2) an image study of golf equipment/accessories 
manufacturers, (3) a survey of annual equipment/accessories purchases by PGM 
students, (4) a feasibility study for an executive nine-hole golf course, and (5) a survey of 
area golfers regarding ways to improve the driving range at NMSU.  Research projects 
continued into Spring 1995. 

 
Worked with Mr. Freddie Covington, of White Sands Missile Range, to conduct several 
marketing projects. Begun during Spring 1995, these projects included (a) a SWOT 
analysis, (2) the creation of a World Wide Web (WWW) home page, (3) an evaluation of 
promotional materials, and (4) an assessment of attitudes toward marketing by civilian 
employees. 
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PROFESSIONAL ACTIVITIES (continued) 
 
Consulting (university-based) (continued) 
 

Worked with Dr. Cara Wilson, Director, Employee Assistance Program (EAP) for the City 
of Las Cruces, to assess the EAP service needs of city employees. Completed during 
Fall 1993, I assisted with study and questionnaire design, analyzed all data collected, 
and presented the results of the study to Dr. Wilson. 

 
Worked with the Athletic Department at the University of North Texas (UNT) to assess 
the attitudes of alumni toward intercollegiate sports at UNT. Completed during Summer 
1992, I designed the survey instrument and sampling plan, analyzed all data collected, 
and presented the results of the study to the Athletic Director. 

 
Worked with Houston's Better Business Bureau (BBB) to survey consumers, BBB 
members, and BBB non-members about their perceptions and experiences with the 
BBB. Completed during Spring 1990, I designed the questionnaire, coordinated the field 
work, and analyzed the data provided by consumers. 

 
Worked with Houston International Festival Director of Marketing to profile visitors to the 
Houston International Festival. Completed during Spring 1987, I designed the 
questionnaire, analyzed all data collected, and wrote all reports and executive 
summaries. 

 
Coordinated marketing research projects for Boise Cascade, RealSec, Ketchum 
Advertising, the Park, Schlumberger, David Weekly Homes, Southwestern Bell, United 
Way, and the Houston AMA professional chapter during my tenure as faculty advisor to 
the student chapter of the AMA at the University of Houston-University Park (Spring 
1983 to Spring 1986). 

 
Other Consulting 
 

Hospitality industry clients include Ramada (1987 and 1988 National ad tracking 
studies), Laventhol and Horwath, New Orleans Hilton, O'Hare Hilton, Palmer House 
(Chicago Hilton property), Holiday Inn Crowne Plaza (Dallas), Greater Houston 
Convention and Visitors Bureau, Palace Station (Las Vegas), Chicago Hyatt, Mayfair 
House (Miami), Hotel Ibis (Atlanta), Budgetel, Laguna Del Mar (Mexico), and Bay Oaks 
Country Club (Houston). 

 
Expert witnessing client: Shook, Hardy & Bacon, L.L.P. (Kansas City) (2005). 
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PROFESSIONAL ACTIVITIES (continued) 
 
Editorial Responsibilities 
 

Editor: Journal (Australian Business Deans Council rating (ABDC) when available, in 
parentheses) 

 
 Associate editor, Journal of Marketing Theory & Practice (2017 to present) (ABDC=B) 
 

Associate editor, New Mexico Business Outlook (2009 to 2012) 
 

Section editor for marketing ethics, Journal of Business Ethics (2014 to 2022) (ABDC=A; 
Financial Times Top 50 journal) 

 
 Executive editor, NMSU Business Outlook (2013 to 2016) 
 

Co-editor, Journal of Business and Entrepreneurship (1997 to 2002) 
 

Co-editor, special issue of Journal of Macromarketing on macromarketing and futurology 
(2024) (ABDC=A) 

 
Co-editor, special issue of Journal of Consumer Marketing on race and marketing (2020 
to 2022) (ABDC=A) 

 
Co-editor, special issue of Basic and Applied Social Psychology on consumer 
psychology and pandemics (2020, 2021) (ABDC=B) (canceled) 

 
Co-editor, special issue of International Journal of Emerging Markets on artificial 
intelligence and emerging markets (2019 to 2022) (ABDC=B) 

 
Co-editor, special issue of Asia Pacific Journal of Marketing and Logistics on artificial 
intelligence in marketing and logistics (2019 to 2022) (ABDC=A) 

 
Co-editor, special issue of International Journal of Market Research on novel 
approaches for improving data quality from self-administered questionnaires (2019 to 
2021) (ABDC=A) 

 
Co-editor, special issue of Journal of Business Research on ethical issues in the 
application of new and emergent technologies of marketing (2019 to 2022) (ABDC=A) 

 
Co-editor, special issue of International Marketing Review on the influence of East Asian 
philosophy on consumerism and marketing strategy in non-East Asia (2018 to 2021) 
(ABDC=A) 

 
Co-editor, special issue of Journal of Business Ethics on freedom through marketing: 
resolving inequality, injustice, and oppression (2018 to 2020) (ABDC=A) 

 
Co-editor, special issue of European Journal of Marketing on future studies in marketing 
(2018, 2019) (ABDC=A*) 
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PROFESSIONAL ACTIVITIES (continued) 
 
   Editor: Journal (continued) 
 

Co-editor, special issue of Asian Journal of Business Research on business iatrogenesis 
(canceled) 

 
Co-editor, special issue of The Open Business Journal on thought experiments in 
marketing (canceled) 

 
Co-editor, special issue of Journal of Business Ethics on Confucian marketing (2009) 
(ABDC=A) 

 
Co-editor, special issue of Journal of Business Research on anti-consumption (2009) 
(ABDC=A) 

 
Co-editor, special issue of Journal of Advertising on responsibility in advertising (2007) 
(ABDC=A) 

 
Co-editor, special issue of Journal of the Academy of Marketing Science on the interface 
between marketing and finance (2005) (ABDC=A*) 

 
Co-editor, special issue of Journal of Advertising on advertising ethics (1994) (ABDC=A) 

 
   Editorial Advisory Board 
 
 Asian Journal of Business Research (2017 to present) 
 
 IIM Kozhikode Society & Management Review (2019 to present) 
 
   Reviewer: Journal (Editorial Review Board) 
 

Academy of Marketing Science Review (2000 to 2008) 
 

B>Quest (2012 to 2018) 
 

Commerce Journal International (2012 to 2015) 
 

Journal of the Academy of Marketing Science (1995 to 2009) 
 

Journal of Advertising (1994 to present) 
 

Journal of Current Issues and Research in Advertising (2001 to 2018) 
 

Journal of Empirical Generalisations in Marketing Science (1996 to 2008) 
 

Journal of Business and Entrepreneurship (1995 to 1997) 
 

Journal of Business Ethics (2013, 2014) 
 

Journal of Business Research (2021) 
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PROFESSIONAL ACTIVITIES (continued) 
 
   Reviewer: Journal (Editorial Review Board) (continued) 
 

Journal of Global Scholars of Marketing Science (2017 to present) 
 

Journal of Marketing (1991 to 1996) 
 

Journal of Marketing History (2001 to 2003) 
 

Journal of Marketing Theory and Practice (2007 to 2017) 
 

Marketing Education Quarterly (2003) 
 

The Open Ethics Journal (2007 to 2013) 
 
   Reviewer: Journal (Ad hoc; at least one annual review) 
 
 Advertising and Society Review (2016) 
 

African Journal of Agricultural Research (2012) 
 
 Asia Pacific Journal of Marketing and Logistics (2020, 2021) 
 

Assessment (2000, 2002) 
 
 Basic and Applied Social Psychology (2017 to 2019, 2021 to 2024) 
 
 Business & Society (2023) 
 

Business and Professional Ethics Journal (1992) 
 

Choice (2008 to 2013) 
 

Consumption, Markets and Culture (2007) 
 

Ethics and Information Technology (2009) 
 

European Journal of Marketing (2004, 2010, 2014 to 2017) 
 

The International Executive (1995) 
 
 International Journal of Consumer Studies (2022) 
 

International Journal of Hospitality Management (2010, 2014) 
 

International Journal of Internet Marketing and Advertising (2004, 2007, 2008, 2012) 
 

International Journal of Market Research (2020 to 2022) 
 

International Journal of Retail & Distribution Management (2013) 
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PROFESSIONAL ACTIVITIES (continued) 
 
   Reviewer: Journal (Ad hoc) (continued) 
 

International Journal of Sport Communication (2015) 
 

International Journal of Testing (2020, 2021) 
 

International Journal of Tourism Research (2011) 
 

International Marketing Review (2007, 2008) 
 

Journal of the Academy of Marketing Science (1989 to 1994) 
 

Journal of Advertising (1991 to 1994) 
 

Journal of Advertising Research (2010, 2011) 
 

Journal of Brand Management (2012, 2014, 2015) 
 

Journal of Business Ethics (2002, 2005 to 2014) 
 

Journal of Business and Industrial Marketing (2004) 
 

Journal of Business Research (1997, 2000, 2005, 2018 to 2020, 2022, 2023) 
 

Journal of Business Strategies (1999) 
 

Journal of Business-to-Business Marketing (2022) 
 

Journal of Consumer Marketing (2021) 
 

Journal of General Psychology (2022) 
 

Journal of Macromarketing (2022) 
 

Journal of Managerial Issues (1996, 1999, 2001, 2004, 2011) 
 

Journal of Marketing (1997, 2006, 2009, 2010) 
 

Journal of Marketing Education (2008, 2020, 2021) 
 

Journal of Marketing Management (2013, 2014, 2015, 2017, 2021) 
 

Journal of Marketing Theory and Practice (2002 to 2006) 
 

Journal of Personal Selling and Sales Management (2000) 
 

Journal of Promotion Management (2011) 
 

Journal of Retailing (2002, 2005) 
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PROFESSIONAL ACTIVITIES (continued) 
 
   Reviewer: Journal (Ad hoc) (continued) 
 

Journal of Services Marketing (2001) 
 
 Journal of Social Marketing (2016, 2018, 2021) 
 

Management Research Review (2010, 2013) 
 

Marketing Science (2002, 2003, 2006, 2007) 
 

Marketing Education Review (2008, 2009) 
 

Marketing Theory (2003) 
 

New Media & Society (2007) 
 

Nutrition and Food Science (2022) 
 

Public Integrity (2018) 
 

Review of Industrial Organization (2014) 
 
 Sage Open (2019) 
 

Social Science Computer Review (2010) 
 

Social Science Research (2010) 
 

Sport, Business, Management: An International Journal (2011, 2012) 
 

The Open Business Journal (2012, 2013) 
 
   Reviewer: Proceedings 
 

Academy of Business Administration (2000) 
 

Academy of Collegiate Marketing Educators Conference (2008, 2018) 
 
 Academy of Marketing (2017) 
 

Academy of Marketing Science Conference (1992, 1994, 1997 to 2001, 2006, 2010, 
2011) 

 
Academy of Marketing Science World Marketing Conference (2003) 

 
American Academy of Advertising Conference (1999 to 2014) 

 
American Marketing Association Summer Educators' Conference (1992, 1995 to 1997, 
2003, 2007 to 2010, 2013)  
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PROFESSIONAL ACTIVITIES (continued) 
 
   Reviewer: Proceedings (continued) 
 

American Marketing Association Winter Educators' Conference (1992 to 1997, 1999, 
2000, 2002, 2003, 2005 to 2009, 2014) 

 
American Marketing Association Marketing and Public Policy Conference (1995, 1996, 
2004 to 2009, 2011 to 2013, 2021) 

 
American Marketing Association Relationship Marketing Conference (1997) 

 
Atlantic Marketing Association Conference (1999, 2000, 2003) 

 
European Marketing Academy Conference (2014) 

 
Society for Marketing Advances Conference (1998, 1999, 2002) 

 
Southern Marketing Association Conference (1990, 1993 to 1997) 

 
Southwestern Marketing Association Conference (1990, 1999) 

 
Western Decision Science Institute Conference (1990) 

 
   Reviewer: Textbooks, Computer Software, and Other Materials 
 

Short article for EBSCO Information Services, entitled “Consumer Journey Mapping: A 
Long and Winding Road” (2022) 

 
Marketing ethics chapter of Handbook on Ethics and Accounting, edited by Cho; Elgar 
(2021) 

 
Introduction to Marketing, 1st edition, an online and hyperlinked principles of marketing 
textbook by Lukosius; Great River Learning (2021) 

 
Served on panel for Educational Testing Service on improving the content of Ph.D. 
application materials (2020) 

 
Marketing Research: Delivering Customer Insight, 4th edition, a marketing research 
textbook by Wilson; Palgrave, Macmillan Publishers Ltd. (2017) 

 
Sports Marketing: A Strategic Perspective, 5th edition, a sports marketing textbook by 
Shank and Lyberger; Routledge, Taylor and Francis Group (2016) 

 
Evaluating Research in Academic Journals, 6th edition, an introductory text for graduate 
students by Pyrczak; Pyrczak Publishing (2016) 

 
Proposal for Making the Case for Doing the Right Thing: A Brief on Behalf of Ethics in 
Advertising by Snyder; Routledge, Taylor and Francis Group (2015) 
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PROFESSIONAL ACTIVITIES (continued) 
 
   Reviewer: Textbooks, Computer Software, and Other Materials (continued) 
 

Marketing Research, 4th edition, a marketing research textbook by Malhotra, Birks, and 
Wills; Pearson Higher Education (2014) 

 
Prospectus and Chapters 1 and 3 of Sports Marketing by Wakefield and White; McGraw 
Hill Education (2014) 

 
Proposal for Research in Sales and Marketing: A Novel Approach, a sales and 
marketing text by Mesly; Routledge, Taylor and Francis (2013) 

 
Proposal for Quo Vadis Marketing Research, a marketing research text by Gibson; 
Routledge, Taylor and Francis (2013) 

 
The Literature Review, a research text by Ridley; Sage (2012) 

 
Proposal for Advanced Theory and Practice in Sport Marketing, 2nd edition, a sports 
marketing text by Schwarz, Hunter, and LaFleur; Routledge Taylor and Francis (2011) 

 
Proposal for How to Develop a Strategic Marketing Communications Plan, an advertising 
plan text; Routledge Taylor and Francis (2011) 

 
Sports Marketing: Creating Customer-Centered Experiences, a sports marketing 
textbook by Fetchko, Roy, and Clow; Prentice Hall (2010) 

 
Marketing Research: Text and Cases, 2nd edition, a marketing research textbook by 
Stevens, Louden, and Wrenn; Routledge Taylor and Francis (2010) 

 
Prospectus and several chapters for textbook on social media in sports marketing for 
Holcomb Hathaway, Publishers (2010) 

 
Previous edition and proposal for a revised edition of Qualitative Market Research: A 
Comprehensive Guide by Mariampolski; Sage (2009) 

 
The Questioning Difference—Marketing in Play, a manuscript submitted for possible 
publication by Routledge Publishing (2009) 

 
Submissions to Academy of Marketing Science’s Mary Kay Doctoral Dissertation 
Commissions (2009) 

 
"Technology Marketing," a chapter intended for Handbook of Technology Management 
by John Wiley & Sons (2008) 

 
 Sports Marketing, a sports marketing textbook by Fullerton; McGraw-Hill, Irwin (2007) 
 

Integrative case for Exploring Marketing Research, 9th edition, a marketing research 
textbook by Zikmund; Thomson/South-Western (2006) 
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PROFESSIONAL ACTIVITIES (continued) 
 
   Reviewer: Textbooks, Computer Software, and Other Materials (continued) 
 

Served on panel to select American Academy of Advertising’s research fellowship award 
(2005 to 2008; 2013, 2014) 

 
Globalization and the Ethical Imperative, a manuscript submitted for possible publication 
by Sage Publications, Inc. (2005) 

 
Marketing Research, 8th edition, a marketing research textbook by Aaker, Kumar, and 
Day; John Wiley and Sons (2005) 

 
Proposal for a marketing research textbook, submitted to McGraw-Hill/Irwin, for first-
generation college students who will work for small firms (2005) 

 
Submissions to University of Florida’s Levy and Weitz doctoral dissertation proposal 
award (2005) 

 
Marketing Management, 2nd edition, a marketing management textbook by Winer; 
Prentice Hall (2005) 

 
Exploring Marketing Research, 8th edition, a marketing research textbook by Zikmund; 
Thomson/South-Western (2004) 

 
Marketing Research Project Manual, an ancillary pedagogical text by Molinari; McGraw-
Hill/Irwin (2004) 

 
Marketing Research, 5th edition, a marketing research textbook by McDaniel and Gates; 
John Wiley and Sons (2003) 

 
Marketing Research, a marketing research textbook by Parasuraman, Grewel, and 
Krishnan; Houghton Mifflin (2003) 

 
Marketing Research, a marketing research textbook by Cooper and Schindler; McGraw-
Hill/Irwin (2003, 2004) (first and second pre-publication drafts) 

 
Marketing Research, 2nd edition, a marketing research textbook by Hair, Bush, and 
Ortinau; McGraw-Hill/Irwin (2002) 

 
Proposal for marketing research textbook, entitled Scientific Inquiry in Marketing: 
Applying a Theory of Method (by Brinberg); Prentice-Hall (2001) 

 
Marketing Research: An Aid to Decision Making, a marketing research textbook by 
Shao; Southwestern Publishing Company (2000) 

 
Submissions to American Marketing Association’s George Day doctoral dissertation 
proposal award (2000) 

 
Contemporary Marketing Research, 4th edition, a marketing research textbook by 
McDaniel and Gates; Southwestern Publishing Company (2000) 
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PROFESSIONAL ACTIVITIES (continued) 
 
   Reviewer: Textbooks, Computer Software, and Other Materials (continued) 
 

Submissions to American Marketing Association’s John Howard doctoral dissertation 
awards (1999, 2001) 

 
Submissions to Society for Marketing Advances’ doctoral dissertation awards (1999 to 
2001) 

 
External promotion and tenure reviews: University of Texas at Rio Grande Valley (2020); 
University of Nevada at Las Vegas (2010); East Carolina University (2008, 2022); 
University of Texas at San Antonio (1997) 

 
Served on panel for American Marketing Association Special Interest Group in 
Advertising to choose most influential advertising article from an American Marketing 
Association journal (1998, 1999) 

 
Submissions to American Academy of Advertising’s doctoral dissertation awards (1998, 
2000, 2002 to 2006) 

 
Served on Blue Ribbon Panel to select the Academy of Marketing Science’s doctoral 
dissertation awards (1997) 

 
Markstrat3, a marketing simulation by Larréché and Gatignon; Southwestern Publishing 
Company (1996) 

 
Served on Blue Ribbon Panel to select Best Paper for American Marketing Association 
Summer Educators’ Conference (1995) 

 
Member of advisory panel to assist Michael Solomon in writing new principles of 
marketing textbook (1995) 

 
The Market Place, a marketing simulation by Cadotte; Irwin (1989) 

 
Marketing, a principles of marketing textbook by Berkowitz, Kerin and Rudelius; Times 
Mirror/Mosby College Publishing, 1st Edition (1986) and 2nd Edition (1989) (also reviewed 
student's study guide (1988)) 

 
Prospectus for text in Marketing Research by Anderson and Harris; John Wiley and 
Sons (1988) 

 

Marketing Research: A Computer-Assisted Approach, an ancillary pedagogical package 
by Schellinck and Maddox; Dryden Press (1987) 

 
Marketing Research, by Parasuraman; Addison Wesley (1986) 

 
Basic Marketing: A Managerial Approach, by McCarthy and Perreault; Irwin (1984) 
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PROFESSIONAL ACTIVITIES (continued) 
 

   Conference Program Committee 
 
 Academy of Marketing Science Conference (2018) 
 

   Conference Track Chair (or co-chair) 
 

American Marketing Association Summer Educators’ Conference (2002) 
 

American Marketing Association Winter Educators’ Conference (1999, 2000) 
 

American Marketing Association International Marketing Strategy Conference (1998) 
 

Academy of Marketing Science Multi-cultural Marketing Conference (2004) 
 

Society for Marketing Advances (2010, 2023) 
 

Southwestern Marketing Association Conference (1996) 
 

   Conference Discussant or Session Chair 
 

Academy of Marketing Science Annual Conference (1990, 1992, 2017) 
 

American Marketing Association Winter Educators' Conference (1994, 1997, 2000, 
2002) 

 
American Marketing Association Student Leadership Conference (1984) 

 
Society for Marketing Advances (1998 to 2000) 

 
Society for Marketing Advances Ph.D. Consortium (2020, 2021) 

 
 Southern Marketing Association Conference (1994, 1995, 1997) 
 

Southwestern Marketing Association Conference (1995, 1996, 1999) 
 

Western Marketing Educators’ Conference (1995) 
 

   Conference Award Judge 
 
 ACME AxcessCapon Teaching Innovation Competition (2018) 
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PROFESSIONAL ACTIVITIES (continued) 
 

   Student-Related Duties 
 

Ph.D. Coordinator for the Department of Marketing (1990 to 1992, 2008 to 2009, 2011 to 
2016) 

 
Served on panel to judge marketing plans submitted by students in Future Farmers of 
American (2004) 

 
Seminar Coordinator for the Department of Marketing (1993 to 1998) 

 
Faculty Advisor to the Student Marketing Association (1990 to 1992) 

 
Faculty Advisor to the Student American Marketing Association Chapter (1983 to 1986) 
(in 1985, won Best Chapter Award for Southwestern region) 

 
   Professional Society Duties 
 

Member, American Academy of Advertising Research Committee (1998 to 2017) 
 

Member, American Academy of Advertising Membership Committee (1995) 
 

Vice President for SIG Development, Dallas Chapter (1992) 
 
SCHOOL/COLLEGE COMMITTEES AND COUNCILS 
 
University Committees 
 

Co-chair, Library Collection Management Advisory Committee (1997 to 2016) 
 

Member, Faculty Senate Library Advisory Committee (2018 to present) 
 

Member, Westhafer Award Committee (2006) 
 

Member, Faculty Senate (1997 to 2001) 
 

Member,  Scholastic Affairs Committee (1998 to 2001) 
 

Member, Long Range Planning Committee, Faculty Senate (1997, 1999) 
 

Member, University Research Council (1994 to 1996, 1997 to 1999, 2016) 
 

Member, Research Roundtable Project (1996) 
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SCHOOL/COLLEGE COMMITTEES AND COUNCILS (continued) 
 
College of Business Committees 
 

Chair,  Library and Database Committee (1999 to 2003) 
 

Chair,  Promotion and Tenure Committee (2003, 2004, 2020 to present) 
 

Chair,  Faculty Council (2010, 2011) 
 

Member, Assurance of Learning Committee (2012 to 2014) 
 

Member,  Task Force on Expansion of Graduate Programs (2012) 
 

Member, Faculty Council (2008 to 2011, 2016, 2018 to present) 
 

Member, Budget and Bylaws Committee (2004 to 2008) 
 

Member, Promotion and Tenure Committee (2002) 
 

Member, Applied Doctorate in Business Committee (2002, 2003) 
 

Member, Ph.D. Advisory Committee (1998 to 2001) 
 

Member, Research Excellence Committee (1998 to 2003) 
 

Member, College Appeals Committee (1997, 1998) 
 

Member,  Library and Database Committee (1994 to 1999) 
 

Member, Undergraduate Curriculum and Policy Committee (1985 to 1989, 1993 to 
1995) 

 
Member, Ph.D. Policy Committee (1990 to 1992) 

 
Member, Computer Policy Committee (1989 to 1992) 

 
Member, College Computer Planning Committee (1985 to 1988) 

 
Member, Ad Hoc Committee on Computer Literacy (1987, 1988) 

 
Member, Scholarship and Fellowship Committee (1985, 1986) 

 
Member, Committee on General Studies Option for Business Students (1983) 
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SCHOOL/COLLEGE COMMITTEES AND COUNCILS (continued) 
 
Departmental Committees 
 
 Chair,  Promotion and Tenure Committee (2016) 
 

Chair,  Goals and Assessment Committee (1993 to 1995) 
 

Chair,  Faculty Search Committee (1998, 2021, 2022) 
 
 Chair,  Computer Usage Committee (1984 to 1986) 
 

Liaison, NMSU Library (1994 to 2016, 2019 to present) 
 

Member,  Promotion and Tenure Committee (1997 to 2015, 2017 to present) 
 

Member,  Department Assessment Committee (1994, 1995) 
 

Member, Chair Search Committee (1991, 1992) 
 

Member, Department Executive Committee (1991, 1992) 
 

Member, Curriculum Committee for Marketing Programs (1990 to 1992) 
 

Member, Departmental Planning Committee (1990 to 1992) 
 

Member, Faculty Search Committee (1989, 1990) 
 

Member, Ph.D. Symposium Committee (1986 to 1988) 
 

Member, Health Care Marketing Institute Board (1986 to 1988) 
 
 Member, Ph.D. Student Review Committee (1986 to 1988) 
 
 Member, Computer Usage Committee (1987, 1988) 
 

Member, Audio-visual Teaching Materials Committee (1983, 1984) 
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SCHOOL/COLLEGE COMMITTEES AND COUNCILS (continued) 
 
Dissertation Committees 
 
 Chair,  Megan Good (2017 to 2019) (New Mexico State University) 
 
 Chair,  Jiani Jiang (2018 to 2019) (New Mexico State University) 
 

Chair,  Wenkai Zhou (2016 to 2017) (New Mexico State University) 
 

Chair,  Grant Aguirre (2011 to 2013) (New Mexico State University) 
 

Chair,  Jeremy Sierra (2003 to 2005) (New Mexico State University) 
 

Chair,  Renée Fontenot (1999 to 2001) (New Mexico State University) 
 

Chair,  Catharine Curran (1998) (New Mexico State University) 
 

Chair,  Birgit Leisen (Pollack) (1996 to 1998) (New Mexico State University) 
 

Co-chair, Jared Hamilton (2007 to 2009) (New Mexico State University; with 
Michelle Jasso) 

 
 Co-chair, Kirk Moore (2009 to 2011) (New Mexico State University; with Kelly Tian) 
 

Co-chair, Jing Hu (2003 to 2005) (New Mexico State University; with Kelly Tian) 
 
 Member, Lina Xu (2021) (New Mexico State University) 
 
 Member,  Elmira Shahriari (2019) (New Mexico State University) 
 

Member, Alena Kostyk (2016 to 2017) (New Mexico State University) 
 

Member, Brian Taillon (2016 to 2017) (New Mexico State University) 
 

Member, Tony Yan (2012 to 2013) (New Mexico State University) 
 

Member, Miguel Zúñiga (2011 to 2012) (New Mexico State University) 
 

Member, Sarita Ray Chaudhury (2007 to 2010) (New Mexico State University) 
 

Member, Robert Heiser (2004 to 2005) (New Mexico State University) 
 

Member, Beth Mott-Stenerson (2004 to 2005) (New Mexico State University) 
 

Member, Vaidotas Lukosius (2002 to 2003) (New Mexico State University) 
 

Member, Andreas Stratemeyer (2000 to 2001) (New Mexico State University) 
 

Member, Zhilin Yang (2000 to 2001) (New Mexico State University) 
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SCHOOL/COLLEGE COMMITTEES AND COUNCILS (continued) 
 
Dissertation Committees (continued) 
 
 Member, Richard Tansey (1989 to 1990) (University of Houston) 
 
 Member, Karen Dale Hankel (1984 to 1986) (University of Houston) 
 
 Member, William C. Green (1983 to 1984) (University of Houston) 
 
 Reader, Abdul Haseeb Chaudhary (2022) (Deakin University, Australia) 
 
Thesis Committees 
 

Member, Vito Di Bona (2005) (New Mexico State University) 
 

Member, Patty Feeney (2003) (New Mexico State University) 
 

Member, Dong Xu (2002) (New Mexico State University) 
 

Member, Chadelle R. Henry (Robinson) (1998) (New Mexico State University) 
 
 Reader, Ahmad Shammout (2008) (Victoria University, Australia) 
  



Curriculum Vitae of Dr. Michael R. Hyman, January, 2024 
 

20 

HONORS AND AWARDS 
 
Professorships 
 

Distinguished Achievement Professor, College of Business, New Mexico State 
University (2012-present) 

 
Stan Fulton Chair, College of Business, New Mexico State University (endowed chair, 
four-year term) (2009-2013) 

 
Wells Fargo Professorship, College of Business, New Mexico State University (endowed 
chair, three-year term) (2005-2007) 

 
Bank of America Professorship, College of Business Administration and Economics, 
New Mexico State University (endowed chair, three-year term) (1997-2000) 

 
Best Paper Awards 
 

Best Paper Award, Ethics, Legal, and Public Policy Issues Track, Association for 
Collegiate Marketing Educators Conference (2018) 

 
Best Paper Award, Marketing Research Track, Society for Marketing Advances 
Conference (2016) 

 
Highly Commended Paper, Asian Pacific Journal of Marketing and Logistics, Emerald 
Literati Network, “Antecedents and Consequences of Extrinsic Superstitious Beliefs: A 
Cross-Cultural Investigation” (2016) 

 
Fulton (Best Paper) Research Award, College of Business, New Mexico State University 
(2013, 2014, 2017) 

 
Best Paper Award, Advertising/Marketing Communications Track, Society for Marketing 
Advances Conference (2009) 

 
Best Paper Award, Solomon/Buyer Behavior Track, Society for Marketing Advances 
Conference (2009) 

 
Best Paper Award, Retailing and Entrepreneurship Track, Society for Marketing 
Advances Conference (2007) 

 
Best Paper Award, Sports Marketing and Entertainment Track, Society for Marketing 
Advances Conference (2005) 

 
Best Paper Award, Consumer Behavior and Advertising Track, American Marketing 
Association Winter Educators’ Conference (2002) 

 
McGraw-Hill/Irwin Steven J. Shaw Award for best paper, Society for Marketing Advances 
Conference (2001) 

 
Best Paper Award, Marketing Education Track, Society for Marketing Advances 
Conference (2001) 
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HONORS AND AWARDS (continued) 
 
Best Paper Awards (continued) 
 

Best Paper Award, Consumer Behavior and Marketing Mix Track, Western Decision 
Sciences Institute Conference (2001) 

 
Best Paper Award, Marketing Education Track, American Marketing Association Winter 
Educators’ Conference (1999) 

 
Best Paper Award, Marketing Research Track, Southern Marketing Association 
Conference (1997) 

 
University Awards 
 

Outstanding Service to the University Award, College of Business, New Mexico State 
University (2015) 

 
Distinguished Career Award for Exceptional Achievements in Creative Scholarly Activity, 
University Research Council, New Mexico State University (2014) 

 
Daniels Fund Ethics Fellowship, College of Business, New Mexico State University 
(2011, 2013, 2014) 

 
Outstanding Professional Service Award, College of Business, New Mexico State 
University (2006, 2014) 

 
Outstanding (Senior) Researcher Award, College of Business Administration and 
Economics, New Mexico State University (1994, 2003, 2013, 2021) 

 
Outstanding Researcher Award, Professional Development Institute Grant, University of 
North Texas (1991) 

 
Outstanding Teacher Award, Krannert School of Management, Purdue University (1979) 

 
Other Honors and Awards 
 

Top-100 most cited or read during month and all-time: Journal of Advertising (December 
2023; all-time); Journal of Education for Business (December 2023) 

 
Finalist, Axcess Capon Teaching Innovation Competition (2016) 

 
Best Reviewer Award, Journal of Marketing Theory and Practice (2015) 

 
Commendation for Service to the Dallas/Fort Worth AMA Chapter (1992) 

 
Beta Gamma Sigma (1981) 
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RESEARCH GRANTS 
 

Effects of Individual Differences on Survey Attitudes and Mood, COB Mini-grant, $500 
(2016) 

 
Cultural Differences in Response to Involvement-boosting Questionnaire Content, COB 
Mini-grant, $840 (2016) 

 
Surveytainment, COB Mini-grant, $750 (2015) 

 
Dynamic Remuneration for Online Survey Respondents, COB Mini-grant, $721 (2014) 

 
Unmasking Subtle Research Stereotypes in Ads, COB Mini-grant, $1000 (2008) 

 
Vividness in Computer-Mediated Environments, CBA&E Mini-grant, $750 (2004) 

 
A Multi-country Study of Household Affluence, CBA&E Mini-grant, $750 (2003) 

 
Consumer’s Constructive Online Searching for Non-Durable Goods, CBA&E Mini-grant, 
$554 (2001) 

 
Virtue Ethics: The Definitive Scale Refinement and Multi-country Study, CBA&E 
International Research Grant, $4040 

 
Applying the Ethics of Aristotle in a Business Environment, CBA&E Mini-grant, $600 
(2000) 

 
Seed funds for ethics surveys conducted in MKTG 523, CBA&E Mini-grant, $350 (1999) 

 
Metaphysical Beliefs and Research Productivity of Marketing (Business) Faculty, 
CBA&E Mini-grant, $1000 (1998) 

 
Patients’ Trust in Their Physician, CBA&E Mini-grant, $640 (1997) 

 
Undergraduate Marketing and PGM ProgramBAssessment and Comparison, CBA&E 

mini-grant, $500 (1996) 
 

The Role of Information Technology, CBA&E mini-grant, $600 (1995) 
 

Household Affluence—A State of Wealth or State of Mind? CBA&E mini-grant, $500 
(1995) 

 
Research Initiation Grant, University of North Texas (1990) 

 
Summer Research Grant, College of Business, University of Houston—University Park 
(1984, 1987) 
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PUBLICATIONS 
 
Journal Articles (Published acceptance rate (AR), impact factor (IF), and Australian Business 
Deans Council rating (ABDC) when available, in parentheses) 130 
 

Yan, Tony and Michael R. Hyman (2024), "Marketing via Shangbangs (Chinese 
Business Networks)," Journal of Historical Research in Marketing. DOI: 10.1108/JHRM-
08-2023-0039 (AR=55%; IF=0.580; ABDC=B) 

 
Yan, Tony and Michael R. Hyman (2024), “The Principal-Agent Problem and its 
Mitigation: A Critical Historical Analysis,” Journal of Management History. DOI: 
10.1108/JMH-07-2023-0068 (IF=1.53; ABDC=B) 

 
Shabbir, Haseeb A., Michael R. Hyman, and Alena Kostyk (2023), “Guest Editorial: 
Challenging the Coloniality of Raced Markets,” Journal of Consumer Marketing, 40 (5), 
pp. 549-557. DOI: 10.1108/JCM-05-2023-6027 (IF=2.591; ABDC=A) 

 
 Trafimow, David, Michael R. Hyman, and Alena Kostyk (2023), “Are Structural Equation 

Models Theories and Does it Matter?” Journal of Global Scholars of Marketing Science, 
33 (2), 248-263. DOI: 10.1080/21639159.2022.2048960 (AR=20%; IF=1.815; ABDC=B) 

 
Trafimow, David, Michael R. Hyman, and Alena Kostyk (2023), “Enhancing Predictive 
Power by Unamalgamating Multi-item Measures,” Psychological Methods. DOI: 
10.1037/met0000599 (AR=27%; IF=10.929) 

 
Xu, Lina, Niculescu, Mihai, and Michael R. Hyman (2023), “When Interruptions Can 
Boost Sales: An On-line versus Memory-based Perspective,” International Journal of 
Consumer Studies, 47 (5), 1733-1748. DOI: 10.1111/ijcs.12941 (AR=8%; IF=7.096; 
ABDC=A) 

 
Xu, Lina and Michael R. Hyman (2023), “How and When Ranking-based 
Recommendations Induce Higher Willingness-to-Pay,” Journal of Marketing 
Communications. DOI: 10.1080/13527266.2023.2175894 (AR=20%; IF=3.591; 
ABDC=B) 

 
Yan, Tony and Michael R. Hyman (2023), “Softly Enhancing Political Legitimacy via Red 
Tourism,” Journal of Heritage Tourism, 18 (4), 556-573. DOI: 10.1080/1743873X.2023. 
2174440 (AR=13%; IF=3.013; ABDC=B) 

 
 Yan, Tony and Michael R. Hyman (2023), “Positive Liberty, Negative Liberty, and 

Marketing Regulations: A Holistic Analysis," Journal of Macromarketing. DOI: 
10.1177/02761467231204041 (AR=23%; IF=1.925; ABDC=A) 

 
 Harvey, Charles, Nick Hajli, and Michael R. Hyman (2022), “Ethical Issues in the 

Application of New and Emergent Technologies of Marketing,” Journal of Business 
Research, 141, 111-112. DOI: 10.1016/j.jbusres.2021.12.010 (AR=6-10%; IF=4.874; 
ABDC=A)  
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PUBLICATIONS (continued) 
 
Journal Articles (Published acceptance rate, when available, in parentheses) (continued) 
 

Hyman, Michael R. (2022), “Awakening the Marketing Ethicist Within” in “The Ethics and 
Politics of Academic Knowledge Production: Thoughts on the Future of Business Ethics,” 
Journal of Business Ethics, 180, 917-940. DOI: 10.1007/s10551-022-05243-6 (AR=9%; 
IF=6.43; ABDC=A) 

 
Hyman, Michael R. and Susan D. Steiner (2022), "Constructing Core-Course In-class 
Sessions from Students’ Presubmitted Questions," Journal of Higher Education Theory 
and Practice, 22 (3), 67-78. DOI: 10.33423/jhetp.v22i3 (AR=20%) 

 
Hyman, Michael R., Alena Kostyk, and David Trafimow (2022), “True Consumer 
Autonomy: A Formalization and Implications,” Journal of Business Ethics, 183, 841-863. 
DOI: 10.1007/s10551-022-05114-0 (AR=9%; IF=6.43; ABDC=A) 

 
Sierra, Jeremy J., Michael R. Hyman, and Anna Turri (2022), “Positive Psychology's 
Mindset Precursors of Attitude-toward-Advertising-in-General,” Journal of Promotion 
Management, 28 (7), 1019-1054. DOI: 10.1080/10496491.2022.2054905 (AR=20%; 
IF=1.584; ABDC=B) 

 
 Trafimow, David, Michael R. Hyman, Alena Kostyk, Ziyuan Wang, Tingting Tong, 

Tonghui (Tony) Wang, and Cong Wang (2022), “Gain-probability Diagrams in Consumer 
Research,” International Journal of Market Research, 64 (4), 470-483. DOI: 10.1177/ 
14707853221085509 (AR=18%; IF=1.512; ABDC=A) 

 
Xu, Lina and Michael R. Hyman (2022), “Mitigation versus Adaptation: Climate-Change-
Related Appeals and Pondering the Future,” Journal of Social Marketing, 12 (4), 587-
606. DOI: 10.1108/JSOCM-01-2022-0006 (AR=12%; IF=4.115; ABDC=B) 

 
 Yan, Tony and Michael R. Hyman (2022), “Historical Research with Chinese Multilateral 

Historical Marketing Sources,” Journal of Historical Research in Marketing, 14 (2), 260-
280. DOI: 10.1108/JHRM-09-2021-0044 (AR=55%; IF=0.580; ABDC=B) 

 
Yang, Zhilin, Michael R. Hyman, Xinyue Zhou, Gang Li, and Ziaul Haque Munim (2022), 
“Guest Editorial: Impact of Artificial Intelligence on Business Strategy in Emerging 
Markets: A Conceptual Framework and Future Research Directions,” International 
Journal of Emerging Markets, 17 (4), 917-929. DOI: 10.1108/IJOEM-04-2022-995 
(AR=14%; IF=3.422; ABDC=B) 

 
Cai, Shaohan, Xinyue Zhou, Xiaoyan Wang, Michael R. Hyman, and Zhilin Yang (2021), 
“Political and Community Logics Jointly Affect ‘Social Distancing’ Compliance,” 
Sustainable Cities and Society, 74, 103200. DOI: 10.1016/j.scs.2021.103200 (AR=13%; 
IF=7.587) 

 
Good, Megan C. and Michael R. Hyman (2021), “Direct and Indirect Effects of Fear-of-
Missing-Out Appeals on Purchase Likelihood,” Journal of Consumer Behaviour, 20 (3), 
564-576. DOI: 10.1002/cb.1885 (AR=25%; IF=2.225; ABDC=A) 
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PUBLICATIONS (continued) 
 
Journal Articles (Published acceptance rate, when available, in parentheses) (continued) 
 
 Hyman, Michael R., Alena Kostyk, and Haseeb A. Shabbir (2021), “Disruptive Events 

and Associated Discontinuities: A Macromarketing Prescription,” Journal of 
Macromarketing, 41 (3), 441-448. DOI: 10.1177/0276146720979134 (AR=23%; 
IF=1.925; ABDC=A) 

 
Hyman, Michael R., Wenkai Zhou, Brian J. Taillon, and Susan D. Steiner (2021), “Self-
customizable Online Courses: One Size Does Not Fit All,” Journal of Higher Education 
Theory and Practice, 21 (3), 12-20. DOI: 10.33423/jhetp.v21i3.4137 (AR=20%) 

 
 Kostyk, Alena, Wenkai Zhou, Michael R. Hyman, and Leo Paas (2021), “Securing 

Higher-quality Data from Self-Administered Questionnaires,” International Journal of 
Market Research, 63 (6), 685-692. DOI: 10.1177/14707853211057172 (AR=18%; 
IF=1.512; ABDC=A) 

 
Shabbir, Haseeb A., Michael R. Hyman, and Alena Kostyk (2021), “A Macromarketing 
Prescription for Covid-19: Solidarity and Care Ethics,” Journal of Macromarketing, 41 (2), 
181-193. DOI: 10.1177/02761467211001544 (AR=23%; IF=1.925; ABDC=A) 

 
 Trafimow, David, Michael R. Hyman, Alena Kostyk, Cong Wang, and Tonghui Wang 

(2021), “The Harmful Effect of Null Hypothesis Significance Testing on Marketing 
Research: An Example,” Journal of Business Research, 125, 39-44. DOI: 
10.1016/j.jbusres.2020.11.069 (AR=6-10%; IF=4.874; ABDC=A) 

 
Yan, Tony and Michael R. Hyman (2021), “How Can We Minimize Visual Stereotypes in 
Ads?” Journal of Current Issues & Research in Advertising, 43 (2), 185-199. DOI: 
10.1080/10641734.2021.1957044 (podcast: https://www.youtube.com/watch?v= 
LhHVgib Ducg&list=PLKkEP6-ZqQRzRBqPtxqk7QWZmL54hiAY5&index=4 (AR=20%; 
IF=1.061; ABDC=B) 

 
Zhou, Wenkai, Zhilin Yang, and Michael R. Hyman (2021), “Contextual Influences on 
Marketing and Consumerism: An East Asian Perspective,” International Marketing 
Review, 38 (4), 641-656. DOI: 10.1108/IMR-11-2020-0274 (AR=21-25%; IF=2.907; 
ABDC=A) 

 
Aguirre, Grant C., Michael R. Hyman, and Jeri L. Jones (2020), “Dedicated Marketing 
Ethics Course: Design and Test,” Marketing Education Review, 30 (3), 177-194. DOI: 
10.1080/10528008.2020.1787845 (AR=21-30%; IF=2.780; ABDC=C) 

 
Good, Megan C. and Michael R. Hyman (2020), “Protection Motivation Theory and 
Brick-and-Mortar Salespeople,” International Journal of Retail & Distribution 
Management, 48 (8), 865-879. DOI: 10.1108/IJRDM-05-2019-0155 (AR=13%; IF=2.930; 
ABDC=A) 

 
Good, Megan C. and Michael R. Hyman (2020), “‘Fear of Missing Out’: Antecedents and 
Influence on Purchase Likelihood,” Journal of Marketing Theory and Practice, 28 (3), 
330-341. DOI: 10.1080/10696679.2020.1766359 (AR=11-20%; IF=1.630; ABDC=B) 

  

https://www.youtube.com/watch?v=
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PUBLICATIONS (continued) 
 
Journal Articles (Published acceptance rate, when available, in parentheses) (continued) 
 

Pearson-Reynolds, Alyssa and Michael R. Hyman (2020), “Why Consumers’ ‘New 
Power’ Will Change Marketing,” Australasian Marketing Journal, 28 (3), 14-21. DOI: 
10.1016/j.ausmj.2020.06.011 (AR=25%; IF=1.13; ABDC=A) 

 
Shabbir, Haseeb, Michael R. Hyman, Dianne Dean, and Stephan Dahl (2020), 
“’Freedom through Marketing’ is not Doublespeak,” Journal of Business Ethics, 164 (2), 
227-241. DOI: 10.1007/s10551-019-04281-x (AR=21-30%; IF=4.141; ABDC=A) 

 
Trafimow, David, Michael R. Hyman, and Alena Kostyk (2020), “The (Im)precision of 
Scholarly Consumer Behavior Research,” Journal of Business Research, 114 (June), 
93-101. DOI: 10.1016/j.jbusres.2020.04.008 (AR=6-10%; IF=4.874; ABDC=A) 

 
Yan, Tony and Michael R. Hyman (2020), "Nationalistic Appeals and Consumer Boycotts 
in 1900-1949 China," Journal of Historical Research in Marketing, 12 (4), 503-524. DOI: 
10.1108/JHRM-08-2019-0030 (AR=55%; IF=0.530; ABDC=B) 

 
Chaudhury, Sarita Ray and Michael R. Hyman (2019), “Children’s Influence on 
Consumption-Related Decisions in Single-Mother Families: Research Review and 
Agenda,” Cogent Business & Management, 6 (1), 1-18. DOI: 
10.1080/23311975.2019.1622178 (AR=26%; IF=0.860) 

 
Hyman, Michael R. and Alena Kostyk (2019), “Guest Editorial: A Prospectus on 
Marketing Futurology,” European Journal of Marketing, 53 (8), 1485-1503. DOI: 
10.1108/EJM-08-2019-968 (AR=17%; IF=1.497; ABDC=A*) 

 
Jiang, Jiani, Bruce Huhmann, and Michael R. Hyman (2019), “Emerging Masculinities in 
Chinese Luxury Social Media Marketing,” Asia Pacific Journal of Marketing and 
Logistics, 32 (3), 721-745. DOI: 10.1108/APJML-07-2018-0256 (AR=16%; IF=3.979; 
ABDC=A) 

 
Kostyk, Alena, Wenkai Zhou, and Michael R. Hyman (2019), “Using Surveytainment to 
Counter Declining Survey Data Quality,” Journal of Business Research, 95 (February), 
211-219. DOI: 10.1016/j.jbusres.2018.10.024 (AR=6-10%; IF=4.874; ABDC=A) 

 
Lukosius, Vaidas and Michael R. Hyman (2019), “Marketing Theory and Big Data,” 
Journal of Developing Areas, 53 (4), 217-228. (AR=65%) DOI: 10.1353/jda.2018.0082 

 
Yan, Tony and Michael R. Hyman (2019), “Cross-Culture Product Hybridization in Pre-
Communist China (1912-1949),” Asia Pacific Journal of Marketing and Logistics, 32 (2), 
548-574. DOI: 10.1108/APJML-12-2018-0502 (AR=16%; IF=3.979; ABDC=A) 

 
Yan, Tony and Michael R. Hyman (2019), “Pawnbroking in Pre-1949 China: ‘Soft 
Strategies’ for Overcoming a Negative Image,” Asia Pacific Journal of Marketing and 
Logistics, 31 (3), 580-591. DOI: 10.1108/APJML-10-2017-0262 (AR=16%; IF=3.979; 
ABDC=A) 
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PUBLICATIONS (continued) 
 
Journal Articles (Published acceptance rate, when available, in parentheses) (continued) 
 

Sierra, Jeremy J., Michael R. Hyman, and Anna Turri (2018), “Determinants and 
Outcomes of Superstitious Beliefs: A Multi-Study Approach,” Journal of Marketing 
Management, 34 (15-16), 1397-1417. DOI: 10.1080/0267257X.2018.1544923 
(AR=<10%; IF=0.702; ABDC=A) 

 
Yan, Tony and Michael R. Hyman (2018), “Critical Historical Research Method and 
Marketing Scholarship,” Journal of Marketing Management, 34 (9-10), 841-864. DOI: 
10.1080/0267257X.2018.1515783 (AR=<10%; IF=0.702; ABDC=A) 

 
Aguirre, Grant C., Michael R. Hyman, Darrell Goudge, Stefan Genchev, Amy T. Carrell, 
and Corey Hamilton (2017), “Teaching Ethics to Marketing and Logistics Majors: A 
Transformative Learning Experiment,” Journal of Education for Business, 92 (3), 121-
128. DOI: 10.1080/08832323.2017.1294138 (AR=25%; IF=0.66; ABDC=C) 

 
Goudge, Darrell, Megan C. Good, Michael R. Hyman, and Grant Aguirre (2017), 
“Modeling Specialty Store Customers’ Buy/No-buy Decisions,” International Journal of 
Retail & Distribution Management, 45 (12), 1260-1276. DOI: 10.1108/IJRDM-03-2017-
0036 (AR=13%; IF=2.321; ABDC=A) 

 
Hyman, Michael R. (2017), “Can ‘Results Blind Manuscript Evaluation’ Assuage 
‘Publication Bias’?” Basic and Applied Social Psychology, 39 (5), 247-251. DOI: 
10.1080/01973533.2017.1350581 (AR=7%; IF= 3.426; ABDC=B) 

 
Sierra, Jeremy J., Michael R. Hyman, Byung-Kwan Lee, and Taewon Suh (2017), 
“Intrinsic Religiosity and Attitude toward Finales as Precursors of Superstitious Beliefs: A 
Cross-Cultural Investigation,” Asian Journal of Business Research, 7 (1), 58-78. DOI: 
10.14707/ajbr.170031 (AR=15-20%; ABDC=C) 

 
Zhou, Wenkai, Yu-Feng L. Lee, and Michael R. Hyman (2017), “When Old Meets New: 
How China’s ‘Double-Eleven’ Day Challenges Confucianism,” Asian Journal of Business 
Research, 7 (1), 27-42. DOI: 10.14707/ajbr.170029 (AR=15-20%; ABDC=C) 

 
Aguirre, Grant C. and Michael R. Hyman (2015), “Democratic Theories and the Political 
Marketplace,” Mustang Journal of Marketing and Management, 7 (2), 44-55, 
http://mustangjournals.com/MJMM/v5_MJMM_2014.pdf. (AR=25%) 

 
Hyman, Michael R. and Grant C. Aguirre (2015), “The Problematic Ethicality of 
Libertarian Paternalism and Naturalistic Inquiry,” Mustang Journal of Business and 
Ethics, 8 (1), 59-66, http://mustangjournals.com/MJBE/v8_MJBE_2015.pdf. (AR=25%) 

 
Sierra, Jeremy J., Michael R. Hyman, Byung-Kwan Lee, and Taewon Suh (2015), 
“Antecedents and Consequences of Extrinsic Superstitious Beliefs: A Cross-Cultural 
Investigation,” Asia Pacific Journal of Marketing and Logistics, 27 (4), 559-581. (Chosen 
by journal’s editorial team as a Highly Commended Paper in the 2016 Emerald Literati 
Network Awards for Excellence) DOI: 10.1108/APJML-01-2015-0015 (AR=16%; 
IF=1.204; ABDC=A) 
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PUBLICATIONS (continued) 
 
Journal Articles (Published acceptance rate, when available, in parentheses) (continued) 
 

Hyman, Michael R., Haseeb A. Shabbir, Simos Chari, and Aikaterini Oikonomou (2014), 
“Anti-Child-Abuse Ads: Believability and Willingness-To-Act,” Journal of Social 
Marketing, 4 (1), 58-76. DOI: 10.1108/JSOCM-01-2013-0007 (AR=12%; IF=2.020; 
ABDC=B) 

 
Hyman, Michael R., Qiang Yan, Grant Aguirre, and Darrell Goudge (2014), “The 
Puritans’ Vision and Modern Marketing Success,” Mustang Journal of Marketing and 
Management, 5 (2), 44-54, http://mustangjournals.com/MJMM/v5_MJMM_2014.pdf. 
(AR=25%) 

 
Shabbir, Haseeb A., Michael R. Hyman, Jon Reast, and Dayananda Palihawadana 
(2014), “Deconstructing Subtle Racist Imagery in Television Ads,” Journal of Business 
Ethics, 123 (3), 421-436. DOI: 10.1007/s10551-013-1798-8 (AR=9%; IF=4.141; 
ABDC=A) 

 
Hamilton, Jared, Michael R. Hyman, Ivonne M. Torres, and Miguel A. Zúñiga (2013), 
“Ads by 527 Groups and the 2004 U.S. Presidential Election,” Journal of Political 
Marketing, 12 (December), 306-325. DOI: 10.1080/15377857.2013.837289 (AR=30%; 
IF=1.780; ABDC=B) 

 
Payne, Collin, Michael R. Hyman, Mihai Niculescu, and Bruce A. Huhmann (2013), 
“Anthropomorphic Responses to New-to-Market Logos,” Journal of Marketing 
Management, 29 (1-2), 122-140. DOI: 10.1080/0267257X.2013.770413 (AR=<10%; 
IF=0.702; ABDC=A) 

 
Sierra, Jeremy J., Harry A. Taute, and Michael R. Hyman (2013), “Efficacy of Sporting 
Event Ads with Textese (SMS-type Copy),” International Journal of Sport Management 
and Marketing, 14 (1-4), 4-22. DOI: 10.1504/IJSMM.2013.060637 (AR=11-20%; 
ABDC=B) 

 
Hyman, Michael R. and Jeremy J. Sierra (2012), “Adjusting Self-Reported Attitudinal 
Data for Mischievous Respondents,” International Journal of Market Research, 54 
(January), 129-145. DOI: 10.2501/IJMR-54-1-129-145 (AR=13%; ABDC=A) 

 
Luna-Nevarez, Cuauhtemoc and Michael R. Hyman (2012), “Common Practices in 
Destination Website Design,” Journal of Destination Marketing & Management, 1 
(November), 94-106. DOI: 10.1016/j.jdmm.2012.08.002 (IF=3.830; ABDC=A) 

 
Sierra, Jeremy J., Michael R. Hyman, and Robert S. Heiser (2012), “Ethnic Identity in 
Advertising: A Review and Meta-analysis,” Journal of Promotion Management, 18 
(November), 489-513. DOI: 10.1080/10496491.2012.715123 (AR=20%; IF=1.010; 
ABDC=B) 

 
Torres, Ivonne, M., Michael R. Hyman, and Jared Hamilton (2012), "Candidate-
Sponsored TV Ads for the 2004 U.S. Presidential Election: A Content Analysis,” Journal 
of Political Marketing, 11 (August), 189-207. DOI: 10.1080/15377857.2012.703907 
(AR=30%; IF=1.780; ABDC=B) 
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Sierra, Jeremy J. and Michael R. Hyman (2011), “Outlet Mall Shoppers' Intentions to 
Purchase Apparel: A Dual-Process Perspective,” Journal of Retailing and Consumer 
Services, 18 (July), 341-347. DOI: 10.1016/j.jretconser.2011.03.002 (AR=11-20%; 
IF=4.219; ABDC=A) 

 
Hyman, Michael R., Dennis Kopf, and Dongdae Lee (2010), “Review of Literature: 
Future Research Suggestions: Private Label Brands: Benefits, Success Factors and 
Future Research,” Journal of Brand Management, 17 (March), 368-389. DOI: 
10.1057/bm.2009.33 (AR=20%; IF=1.795; ABDC=A) 

 
Hyman, Michael R. and Jeremy J. Sierra (2010), “Idolizing Sports Celebrities: A 
Gateway to Psychopathology?” Young Consumers, 11 (3), 226-238. (Article commentary 
in Psychology Today, October 12, 2013, by Matt Beard, “Is it Safe to Worship Athletes?” 
http://www.psychologytoday.com/ blog/time-out/201310/is-it-safe-worship-athletes) DOI: 
10.1108/17473611011074296 (AR=23%; IF=1.19; ABDC=B) 

 
Polonsky, Michael Jay, Samir Gupta, Srikanth Beldona, and Michael R. Hyman (2010), 
“Inactivity and the Dynamics of Relationship Development: A Proposed Model,” Journal 
of Strategic Marketing, 18 (June), 257-273. DOI: 10.1080/09652541003768103 (AR=21-
30%; IF=2.480; ABDC=A) 

 
Shanahan, Kevin J. and Michael R. Hyman (2010), “Motivators and Enablers of 
SCOURing: A Study of Online Piracy in the US and UK,” Journal of Business Research, 
63 (September-October), 1095-1102. DOI: 10.1016/j.jbusres.2009.02.026 (AR=6-10%; 
IF=4.874; ABDC=A) 

 
Steiner, Susan D. and Michael R. Hyman (2010), “Improving the Student Experience: 
Allowing Students Enrolled in a Required Course to Select Online or Face-to-Face 
Instruction,” Marketing Education Review, 20 (Spring), 31-35. DOI: 10.2753/MER1052-
8008200105 (AR=21-30%; IF=2.780; ABDC=C) 

 
Fam, Kim-Shyan, Zhilin Yang, and Michael R. Hyman (2009), “Confucian/Chopsticks 
Marketing,” Journal of Business Ethics, 88 (October), 393-397. DOI 10.1007/s10551-
009-0307-6 (AR=21-30%; IF=4.141; ABDC=A) 

 
Hyman, Michael R. (2009), “Responsible Ads: A Workable Ideal,” Journal of Business 
Ethics, 87 (June), 199-210. DOI 10.1007/s10551-008-9879-9 (AR=21-30%; IF=4.141; 
ABDC=A) 

 
Lee, Michael, Karen Fernandez, and Michael R. Hyman (2009), “Anti-consumption: An 
Overview and Research Agenda,” Journal of Business Research, 62 (February), 145-
147. DOI: 10.1016/j.jbusres.2008.01.021 (AR=6-10%; IF=4.874; ABDC=A) 

 
Meade II, William K., Michael R. Hyman, and Larry Blank (2009), “Promotions as 
Coopertition in the Soft Drink Industry,” Academy of Marketing Studies Journal, 13 (1), 
105-133. (AR=21-30%; ABDC=B) 
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Sierra, Jeremy J. and Michael R. Hyman (2009), “In Search of Value: A Model of 
Wagering Intentions,” Journal of Marketing Theory and Practice, 17 (Summer), 233-247. 
DOI: 10.2753/MTP1069-6679170303 (AR=11-20%; IF=1.630; ABDC=B) 

 
Sierra, Jeremy J., Michael R. Hyman, and Ivonne M. Torres (2009), "Using a Model’s 
Apparent Ethnicity to Influence Viewer Responses to Print Ads: A Social Identity Theory 
Perspective," Journal of Current Issues and Research in Advertising, 31 (Fall), 41-66. 
DOI: 10.1080/10641734.2009.10505265 (AR=6-10%; IF=1.240; ABDC=B) 

 
Hyman, Michael R., Zhilin Yang, Kim-Shyan Fam, and Andreas W. Stratemeyer (2008), 
“International Business Research: A Retrospective,” The Open Business Journal, 1, 67-
95 (http://www.bentham-open.org/pages/gen.php?file=67TOBJ.pdf). 

 
Lee, Dongdae and Michael R. Hyman (2008), “Hedonic/Functional Congruity between 
Stores and Private Label Brands,” Journal of Marketing Theory and Practice, 16 
(Summer), 219-232. DOI: 10.2753/MTP1069-6679160303 (AR=11-20%; IF=1.630; 
ABDC=B) 

 
Sierra Jeremy J. and Michael R. Hyman (2008), “Ethical Antecedents of Cheating 
Intentions: Evidence of Mediation,” Journal of Academic Ethics, 6 (March), 51-66. DOI: 
10.1007/s10805-008-9056-x (IF=1.21) 

 
Hu, Jing, Bruce Huhmann, and Michael R. Hyman (2007), “The Relationship between 
Task Complexity and Information Search: The Role of Self-Efficacy,” Psychology & 
Marketing, 24 (March), 253-270. DOI: 10.1002/mar.20160 (AR=11-20%; IF=2.023; 
ABDC=A) 

 
Polonsky, Michael J. and Michael R. Hyman (2007), “A Multiple Stakeholder Perspective 
to Responsibility in Advertising,” Journal of Advertising, 36 (Summer), 3-11. DOI: 
10.2753/JOA0091-3367360200 (AR=11-20%; IF=6.032; ABDC=A) 

 
Shanahan, Kevin J. and Michael R. Hyman (2007), “An Exploratory Study of the Desired 
Hotel Attributes for Americans Vacationing in China and Ireland,” Journal of Vacation 
Marketing, 13 (April), 107-118. DOI: 10.1177/1356766707074735 (AR=35%; IF=2.050; 
ABDC=A) 

 
Sierra, Jeremy J. and Michael R. Hyman (2006), “A Dual-Process Model of Cheating 
Intentions,” Journal of Marketing Education, 28 (December), 193-204. DOI: 
10.1177/0273475306291464 (AR=15-20%; IF=2.780; ABDC=B) 

 
Hyman, Michael R. and Jing Hu (2005), “Assessing Faculty Beliefs about the Importance 
of Various Marketing Job Skills,” Journal of Education for Business, 81 (November/ 
December), 105-110. DOI: 10.3200/JOEB.81.2.105-110 (AR=25%; IF=0.66; ABDC=C) 

 
Hyman, Michael R. and Ike Mathur (2005), “Retrospective and Prospective Views on the 
Marketing/Finance Interface,” Journal of the Academy of Marketing Science, 33 (Fall), 
390-400. DOI: 101177/0092070305279339 (AR=11-20%; IF=5888; ABDC=A*) 



Curriculum Vitae of Dr. Michael R. Hyman, January, 2024 
 

31 

PUBLICATIONS (continued) 
 
Journal Articles (Published acceptance rate, when available, in parentheses) (continued) 
 

Fontenot, Renée and Michael R. Hyman (2004), “The Antitrust Implications of Relation-
ship Marketing,” Journal of Business Research, 57 (November), 1211-1221. (Reprinted 
in Business-to-Business Marketing: Introducing B2B Marketing (Sage Library in 
Marketing) (2011), Ellis, Tadajewski, and Pressey, eds., Thousand Oaks, CA: Sage 
Publications.) DOI: 10.1016/S0148-2963(02)00454-X (AR=6-10%; IF=4.874; ABDC=A) 

 
Hyman, Michael R. (2004), “Revising the Structural Framework for Marketing 
Management,” Journal of Business Research, 57 (September), 923-932. (Reprinted in 
Philosophy of Marketing, Sage Library in Marketing, Volume 2 (2014), Tadajewski, 
O’Shaughnessy, and Hyman, eds., London, UK: Sage Publications Ltd.) DOI: 
10.1016/S0148-2963(02)00502-7 (AR=6-10%; IF=4.874; ABDC=A) 

 
Leisen, Birgit and Michael R. Hyman (2004), “Antecedents and Consequences of Trust 
in a Service Provider: The Case of Primary Care Physicians,” Journal of Business 
Research, 57 (September), 990-999. DOI: 10.1016/S0148-2963(02)00343-0 AR=6-10%; 
IF=4.874; ABDC=A) 

 
McQuitty, Shaun, Michael R. Hyman, Eric R. Pratt, and Pookie Sautter (2004), “Recency 
Effects and Students’ Course Evaluations,” Marketing Educator Quarterly, 3 (Fall), 
http://www.elmar-list.org/MEQ_Vol_3/recency_effects.pdf (AR=90%) 

 
Sautter, Elise “Pookie,” Michael R. Hyman, and Vaidotas Lukosius (2004), “E-tail 
Atmospherics: A Review of the Literature and Model Extension,” Journal of Electronic 
Commerce Research, 5 (1), 14-24. (AR=<20%; IF=2.057; ABDC=B) 

 
Sautter, Elise “Pookie,” Shaun McQuitty, and Michael R. Hyman (2004), “The Influence 
of Perceived Instructional Variability on Student Evaluations of Teaching,” Academy of 
Educational Leadership Journal, 7 (2), 67-74. (AR=25%) 

 
Shanahan, Kevin J., Charles M. Hermans, and Michael R. Hyman (2003), “Violent 
Commercials in Television Programs for Children,” Journal of Current Issues and 
Research in Advertising, 25 (Spring), 61-69. DOI: 10.1080/10641734.2003.10505141 
(AR=6-10%; IF=1.240; ABDC=B) 

 
Shanahan, Kevin J. and Michael R. Hyman (2003), “The Development of a Virtue Ethics 
Scale,” Journal of Business Ethics, 42 (January #2), 197-208. DOI: 
10.1023/A:1021914218659 (AR=9%; IF=4.141; ABDC=A) 

 
Hyman, Michael R., Gopala Ganesh, and Shaun McQuitty (2002), “Augmenting the 
Household Affluence Construct,” Journal of Marketing Theory and Practice, 10 
(Summer), 13-32. DOI: 10.1080/10696679.2002.11501917 (AR=11-20%; IF=1.630; 
ABDC=B) 

 
Wason, Kelly D., Michael J. Polonsky, and Michael R. Hyman (2002), “Designing 
Vignette Studies in Marketing,” Australasian Marketing Journal, 10 (3), 41-58. DOI: 
10.1016/S1441-3582(02)70157-2 (AR=25%; IF=1.13; ABDC=A) 
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Hyman, Michael R. and Zhilin Yang (2001), “International Marketing Serials: A 
Retrospective,” International Marketing Review, 18 (6), 667-716. DOI: 
10.1108/EUM0000000006299 (AR=21-25%; IF=2.907; ABDC=A) 

 
Jacobs, Richard S., Michael R. Hyman, and Shaun McQuitty (2001), “Exchange-specific 
Disclosure, Social Disclosure, and Personal Selling,” Journal of Marketing Theory and 
Practice, 9 (Winter), 48-62. DOI: 10.1080/10696679.2001.11501885 (AR=11-20%; 
IF=1.630; ABDC=B) 

 
Leisen, Birgit and Michael R. Hyman (2001), “An Improved Scale for Assessing Patients’ 
Trust in Their Physician,” Health Marketing Quarterly, 19 (1), 23-42. DOI: 
10.1300/J026v19n01_03 (AR=40%; IF=0.54; ABDC=B) 

 
Shanahan, Kevin J. and Michael R. Hyman (2001), “Program-Length Commercials and 
Host Selling by the WWF,” Business and Society Review, 106 (4), 379-393. DOI: 
10.1111/0045-3609.00121 (AR=5%; IF=0930; ABDC=C) 

 
Curran, Catharine M. and Michael R. Hyman (2000), “Ensuring Best-Fit Faculty Hires,” 
Marketing Education Review, 10 (Summer), 69-81. DOI: 
10.1080/10528008.2000.11488713 (AR=21-30%; IF=2.780; ABDC=C) 

 
Hyman, Michael R. and Catharine M. Curran (2000), “The Volitionist’s Manifesto,” 
Journal of Business Ethics, 23 (February), 323-337. (AR=21-30%; IF=4.141; ABDC=A) 

 
Hyman, Michael R. (2000), “Mail Surveys of Faculty and Acquaintance-of-the-
Researcher Bias,” The Journal of Social Psychology, 140 (April), 255-257. DOI: 
10.1080/00224540009600465 (AR=40%; IF=1.241; ABDC=B) 

 
Hyman, Michael R. and Jeffrey K. Sager (1999), “Marginally Performing Salespeople: A 
Definition,” Journal of Personal Selling and Sales Management, 19 (Fall), 67-74. DOI: 
10.2307/40471765 (AR=21-30%; IF=1.930; ABDC=A) 

 
Hyman, Michael R. and Susan D. Steiner (1997), “The Journal of Business and 
Entrepreneurship: The First Eight Years,” Journal of Business and Entrepreneurship, 9 
(March), 1-31. (AR=21-30%) 

 
Tansey, Richard, Michael R. Hyman, George M. Zinkhan, and Jhinuk Chowdhury 
(1997), “An Advertising Test of the Work Ethic in the U.K. and the U.S.,” Journal of 
International Consumer Marketing, 9 (3), 57-77. DOI: 10.1300/J046v09n03_05 (AR=11-
20%; IF=1.170; ABDC=B) 

 
Hyman, Michael R. (1996), “A Critique and Revision of the Multidimensional Ethics 
Scale,” Journal of Empirical Generalisations in Marketing Science, 1, 1-35, 
http://www.empgens.com/ArticlesHome/Volume1/MultidimensionalEthics.html. 
(ABDC=C) 
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Tansey, Richard, Michael R. Hyman, and Richard S. Jacobs (1996), “Realizing the 
Externalities of U.S. Banned/Restricted Pesticides: The Case of DBCP and the Banana 
Growers in Costa Rica,” Ethics & Critical Thinking Quarterly Journal. (AR=80%) 

 
Tansey, Richard, Michael R. Hyman, and Richard S. Jacobs (1996), “Secretly-
Sponsored Anti-Green Ads and Environmental Legislation: The Fairness Doctrine 
Revisited,” Ethics & Critical Thinking Quarterly Journal. (AR=80%) 

 
Hyman, Michael R. and Albert A. Blum (1995), “Just Companies Don’t Fail,” Business 
and Society Review, 93 (Spring), 48-50. (AR=5%; IF=0930; ABDC=C) 

 
Hyman, Michael R., Varinder M. Sharma, and Parthasarathy Krishnamurthy (1995), "A 
Provider-Cost/Patron-Effort Schema for Classifying Products," Journal of the Academy 
of Marketing Science, 23 (Winter), 15-25. DOI: 10.1007/BF02894608 (AR=11-20%; 
IF=5888; ABDC=A*) 

 
Skipper, Robert B. and Michael R. Hyman (1995), “On Foundations Research in the 
Social Sciences,” The International Journal of Applied Philosophy, 10 (Summer/Fall), 23-
38. DOI: 10.5840/ijap19951019 

 
Tansey, Richard, Michael R. Hyman, Richard S. Jacobs, and Lynn Merrill (1995), 
“Eradicating the Pesticide Problem in Latin America,” Business and Society Review, 92 
(Winter), 55-59. (AR=5%; IF=0930; ABDC=C) 

 
Hyman, Michael R., Richard Tansey, and James W. Clark (1994), "Research on 
Advertising Ethics: Past, Present, and Future," Journal of Advertising, 23 (September), 
5-15. DOI: 10.1080/00913367.1994.10673446 (AR=11-20%; IF=6.032; ABDC=A) 

 
Murrow, Jim and Michael R. Hyman (1994), "Direct Marketing: Definitions, Passages, 
and Déjà Vu," Journal of Direct Marketing, 8 (Summer), 46-55. DOI: 
10.1002/dir.4000080307 (AR=21-30%) 

 
Tansey, Richard and Michael R. Hyman (1994), "Dependency Theory and the Effects of 
Advertising by Foreign-Based Multinational Corporations in Latin America," Journal of 
Advertising, 23 (March), 27-42. DOI: 10.1080/00913367.1994.10673429 (AR=11-20%; 
IF=6.032; ABDC=A) 

 
Tansey, Richard, Gene Brown, Michael R. Hyman, and Lyndon E. Dawson, Jr. (1994), 
"Personal Moral Philosophies and the Moral Judgments of Salespeople," Journal of 
Personal Selling and Sales Management, 14 (Winter), 59-75. DOI: 
10.1080/08853134.1994.10753976 (AR=21-30%; IF=1.930; ABDC=A) 

 
Hyman, Michael R. and Robert Skipper (1993), "Advertising: Questioning Common 
Complaints," Business Ethics: A European Review, 2 (April), 87-93. DOI: 
10.1111/j.1467-8608.1993.tb00022.x (AR=35%; IF=1.386; ABDC=B) 
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Skipper, Robert and Michael R. Hyman (1993), "On Measuring Ethical Judgments," 
Journal of Business Ethics, 12 (July), 535-546. DOI: 10.1007/BF00872376 (AR=21-30%; 
IF=4.141; ABDC=A) 

 
Tansey, Richard and Michael R. Hyman (1993), "Ethical Codes and the Advocacy Ads of 
World War II," International Journal of Advertising, 12 (4), 351-366. DOI: 
10.1080/02650487.1993.11104550 (IF=3.606; ABDC=A) 

 
Tansey, Richard and Michael R. Hyman (1993), "Latin American Dependency Theory 
and Advertising by Foreign-Based Multinational Corporations," Journal of Business and 
Economic Studies, 3 (1), 90-116. (AR=11-20%) 

 
Tansey, Richard and Michael R. Hyman (1992), "Public Relations, Advocacy Ads, and 
the Campaign against Absenteeism during World War II," Business & Professional 
Ethics Journal, 11 (3 & 4), 129-163. DOI: 10.5840/bpej1992113/414 (AR=21-30%) 

 
Tansey, Richard, Michael R. Hyman, George M. Zinkhan, and Joaquin Diaz (1992), "A 
Piecewise Regression Test of Riesman's Theory of Social Character," Journal of Current 
Issues and Research in Advertising, 14 (Fall), 77-95. DOI: 
10.1080/10641734.1992.10504991 (AR=6-10%; IF=1.240; ABDC=B) 

 
Tansey, Richard, Michael R. Hyman, and Gene Brown (1992), "Ethical Judgments About 
Wartime Ads Depicting Combat," Journal of Advertising, 21 (September), 57-74. DOI: 
10.1080/00913367.1992.10673377 (AR=11-20%; IF=6.032; ABDC=A) 

 
Hyman, Michael R. and Richard Tansey (1991), "A Rapprochement between Advertisers 
and Jungians," Current Issues and Research in Advertising, 13, 105-123. 
https://doi.org/10.1080/01633392.1991.10504961 (AR=6-10%; IF=1.240; ABDC=B) 

 
Hyman, Michael R. (1990), "Deception in Advertising: A Proposed Complex of 
Definitions for Researchers, Lawyers, and Regulators," International Journal of 
Advertising, 9 (3), 259-270. DOI: 10.1080/02650487.1990.11107153 (IF=3.606; 
ABDC=A) 

 
Hyman, Michael R., Robert Skipper, and Richard Tansey (1990), "Ethical Codes Are Not 
Enough," Business Horizons, 33 (March-April), 15-22. (Reprinted in Business Ethics 
91/92 (1991), Richardson, ed., Guilford, CT: The Dushkin Publishing Group, Inc., 218-
225; Puffer, Shelia M. (1992), Managerial Insights from Literature, Boston: PWS-Kent 
Publishing Company, 319-328.) DOI: 10.1016/0007-6813(90)90004-U (AR=21-30%; 
IF=4.490; ABDC=B) 

 
Hyman, Michael R. and Richard Tansey (1990), "The Ethics of Psychoactive Ads," 
Journal of Business Ethics, 9 (February), 105-114. (Reprinted in Business Ethics for the 
21st Century (1998), Adams and Maine, eds., Mountain View, CA: Mayfield Publishing 
Company, 397-405); Harwood, Sterling (1996), Business as Ethical and Business as 
Usual: Text, Readings, and Cases, Sudbury, MA: Jones & Bartlett Publishers, 385-395). 
DOI: 10.1007/BF00382660 (AR=21-30%; IF=4.141; ABDC=A) 
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Skipper, Robert and Michael R. Hyman (1990), "Marketing and Logical Deduction," 
Journal of Marketing, 54 (April), 89-92. DOI: 10.2307/1251873 (AR=6-10%; IF=9.430; 
ABDC=A*) 

 
Hyman, Michael R. (1988), "The Timeliness Problem in the Application of "Bass-Type" 
New Product Diffusion Models to Durable Sales Forecasting," Journal of Business 
Research, 16 (1), 31-46. DOI: 10.1016/0148-2963(88)90079-3 (AR=6-10%; IF=4.874; 
ABDC=A) 

 
Gelb, Betsy D. and Michael R. Hyman (1987), "Reducing Reluctance to Transfer," 
Business Horizons, 30 (March-April), 39-43. DOI: 10.1016/0007-6813(87)90007-3 
(AR=21-30%; IF=4.490; ABDC=B) 

 
Hyman, Michael R. (1987), "The Relation of Long-Distance Geographic Mobility to 
Retailing Attitudes, Preferences and Behaviors: An Extension and Update," Journal of 
Retailing, 63 (Summer), 187-204. (AR=11-20%; IF=7.373; ABDC=A*) 

 
Skipper, Robert and Michael R. Hyman (1987), "Evaluating and Improving Argument-
Centered Works in Marketing," Journal of Marketing, 51 (October), 60-75. DOI: 
10.2307/1251248 (AR=6-10%; IF=9.430; ABDC=A*) 

 
  



Curriculum Vitae of Dr. Michael R. Hyman, January, 2024 
 

36 

PUBLICATIONS (continued) 
 
Proceedings 
 

Zhou, Wenkai, Michael R. Hyman, and Jing Chen (2023), “Consumers’ Trust in FinTech 
and Cryptocurrency Usage Intentions,” SMA Conference Proceedings. 

 
Xu, Lina and Michael R. Hyman (2021), “Which Recommendation Label Can Induce 
Higher Willingness-to-Pay?” in Association for Consumer Research Conference 
Proceedings. 

 
 Hyman, Michael R. and Alena Kostyk (2020), “An Aspirational Definition of Marketing: 

Structured Abstract,” in Academy of Marketing Sciences Proceedings, Vol. 48 (Pantoja 
and Wu, eds.). Vancouver, Canada: Academy of Marketing Science 

 
Hyman, Michael R., Wenkai Zhou, Brian J. Taillon, and Susan D. Steiner (2020), “Self-
customizable Online Courses: One Size Doesn’t Fit All,” in SMA Conference 
Proceedings: Analysis for a Brave New Marketing World (Harrison, ed.), 236-238. 

 
Kostyk, Alena, Wenkai Zhou, and Michael R. Hyman (2019), “Use of Surveytainment 
Elements in Knowledge-Assessment Tests: Structured Abstract,” in Academy of 
Marketing Sciences Proceedings, Vol. 47 (Wu, Pantoja, and Krey, eds.). Vancouver, 
Canada: Academy of Marketing Science, 281-282. 

 
Lukosius, Vaidas and Michael R. Hyman (2018), “Personal Internet Shopping Agent 
(PISA): A Framework,” in Atlantic Marketing Association Conference Proceedings 
(Robinson, ed.). Kennesaw, GA: Atlantic Marketing Association, 25-36. 

 
Yan, Tony, Michael R. Hyman, and Jiani Jiang (2018), “A Framework for Exploring 
Chinese Business Ethics,” in ACME Conference Proceedings (Joonas and Dursun-Kilic, 
eds.). Houston, TX: Association for Collegiate Marketing Educators. (Received Best 
Paper Award, Ethics, Legal, and Public Policy Issues track) 

 
Sierra, Jeremy J., Michael R. Hyman, and Anna Turri (2017), “Nostalgia and Astrometry 
as Precursors of Superstitious Beliefs,” in AMS Conference Proceedings (Krey and 
Rossi, eds.). Cullowhee, NC: Academy of Marketing Science, 287-288. 

 
Zhou, Wenkai, Michael R. Hyman, and James Leonhardt (2017), “Examining Online 
Chinese Buyer-Seller Relationships: Understanding E-Guanxi,” in AMS Conference 
Proceedings (Krey and Rossi, eds.). Cullowhee, NC: Academy of Marketing Science, 
189-190. 

 
Good, Megan C. and Michael R. Hyman (2016), “Extending Protection Motivation Theory 
to Fear Appeals in B2B Sales,” in SMA Conference Proceedings (Fowler and Weiser, 
eds.). Westerville, OH: Society for Marketing Advances, 497-498. 

 
Kostyk, Alena, Wenkai Zhou, and Michael R. Hyman (2016), “Surveytainment: A 
Possible Solution to Declining Survey Data Quality,” in SMA Conference Proceedings 
(Fowler and Weiser, eds.). Westerville, OH: Society for Marketing Advances, 38-39. 
(Received Best Paper Award, Marketing Research track) 

  



Curriculum Vitae of Dr. Michael R. Hyman, January, 2024 
 

37 

PUBLICATIONS (continued) 

 
Proceedings (continued) 
 

Lukosius, Vaidas and Michael R. Hyman (2016), “Big Data Challenges in Marketing 
Research,” SIBR 2016 Kuala Lumpur Conference on Interdisciplinary Business & 
Economics Research, Kuala Lumpur, Malaysia: Society of Interdisciplinary Business 
Research. 

 
Sierra, Jeremy J., Michael R. Hyman, Byung-Kwan Lee, and Taewon Suh (2016), “A 
Cross-Cultural Investigation of Intrinsic Religiosity and Attitudes toward Endings as 
Precursors of Superstitious Beliefs,” AMS Conference Proceedings (Stieler, ed.). 
Cullowhee, NC: Academy of Marketing Science, 395-396. 

 
Sierra, Jeremy J., Michael R. Hyman, and Anna Turri (2016), “Superstition, Astrometry, 
and Suspension of Disbelief: An Explanatory Model of Risk-Seeking Tendencies,” AMS 
Conference Proceedings (Stieler, ed.). Cullowhee, NC: Academy of Marketing Science, 
985-986. 

 
 Zhou, Wenkai, Michael R. Hyman, and Jiani Jiang (2016), “Managing Emotions in 

Buyer-Seller Relationships: Enhancing Sales Performance through Proactive Presales 
Service,” SMA Conference Proceedings (Fowler and Weiser, eds.). Westerville, OH: 
Society for Marketing Advances, 400-401. 

 
Zhou, Wenkai, Yu-Feng Lee, and Michael R. Hyman (2016), “How China’s ‘Double-
Eleven’ Day Challenges Confucianism,” AMS Conference Proceedings (Stieler, ed.). 
Cullowhee, NC: Academy of Marketing Science, 889-890. 

 
Aguirre, Grant, Michael R. Hyman, Amy T. Carrell, and Corey Hamilton (2015), 
“Teaching Marketing Ethics to Undergraduates: A Transformative Learning Experiment,” 
ACME Conference (Fei, ed.). Houston, TX: Association for Collegiate Marketing 
Educators, 51-61. 

 
Lukosius, Vaidas and Michael R. Hyman (2015), “Objective and Self-reported Data 
Quality Measures of mTurk Samples,” in ACME Conference (Fei, ed.), Houston, TX: 
Association for Collegiate Marketing Educators, 136-138. 

 
Sierra, Jeremy J., Michael R. Hyman, Byung-Kwan Lee, and Taewon Suh (2015), 
“Antecedents and Consequences of Extrinsic Superstitious Beliefs: A Cross-Cultural 
Investigation,” SMA Conference Proceedings (VanMeter and Weiser, eds.). 
Charlottesville, VA: Society for Marketing Advances, 208-209. 

 
Payne, Collin R., Michael R. Hyman, Mihai Niculescu, and Bruce Huhmann (2012), 
“Anthropomorphic Responses to Logos,” in SMA Conference Proceedings (Kehoe and 
Whitten, eds.). Charlottesville, VA: Society for Marketing Advances, 36-37. 

 
Sierra, Jeremy J., Harry Taute, and Michael R. Hyman (2012), “Efficacy of Ads with 
Short Message Service (SMS) Copy,” in AMS Conference Proceedings. Cullowhee, NC: 
Academy of Marketing Science. 
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PUBLICATIONS (continued) 
 
Proceedings (continued) 
 

Sierra, Jeremy J. and Michael R. Hyman (2010), “Outlet Mall Shoppers' Intentions to 
Purchase Apparel: A Dual-Process Perspective,” in SMA Conference Proceedings 
(Kehoe and Whitten, eds.). Charlottesville, VA: Society for Marketing Advances, 208-
209. 

 
Chaudhury, Sarita Ray and Michael R. Hyman (2009), “Children's Influence on 
Consumption-related Decisions in Single-mother Families: A Review and Research 
Agenda,” in SMA Conference Proceedings (Kehoe and Whitten, eds.). Charlottesville, 
VA: Society for Marketing Advances, 47-48. (Received Best Paper Award, Solomon/ 
Buyer Behavior track) 

 
Hyman, Michael R. and Jeremy J. Sierra (2009), “Adjusting Self-Reported Attitudinal 
Data for Mischievous Respondents,” in SMA Conference Proceedings (Kehoe and 
Whitten, eds.). Charlottesville, VA: Society for Marketing Advances, 157-158. 

 
Sierra, Jeremy J., Michael R. Hyman, and Robert S. Heiser (2009), “Ethnic Identity in 
Advertising: A Review and Meta-Analysis,” in SMA Conference Proceedings (Kehoe and 
Whitten, eds.). Charlottesville, VA: Society for Marketing Advances, 11-12. (Received 
Best Paper Award, Advertising/Marketing Communications track) 

 
Hyman, Michael R. and Jeremy J. Sierra (2008), “Idolizing Sports Celebrities: A 
Gateway to Psychopathology?” in SMA Conference Proceedings (Kehoe and Whitten, 
eds.). Charlottesville, VA: Society for Marketing Advances, 195-196. 

 
Hyman, Michael R., Dongdae Lee, Dennis Kopf, and Marco Wolf (2007), “Private Label 
Brands: Benefits, Success Factors, and Future Research,” in SMA Conference 
Proceedings (Kehoe and Whitten, eds.). Charlottesville, VA: Society for Marketing 
Advances, 215-216. (Received Best Paper Award, Retailing and Entrepreneurship track) 

 
Sierra, Jeremy J. and Michael R. Hyman (2006), “Ethical Antecedents of Cheating 
Intentions,” in SMA Conference Proceedings (Kehoe and Whitten, eds.). Charlottesville, 
VA: Society for Marketing Advances, 134-135. 

 
Sierra, Jeremy J. and Michael R. Hyman (2005), “In Search of Value: A Model of 
Wagering Intentions,” in SMA Conference Proceedings (Kehoe and Whitten, eds.). 
Charlottesville, VA: Society for Marketing Advances, 303-304. (Received Best Paper 
Award, Sports Marketing and Entertainment track) 

 
Hu, Jing, Bruce Huhmann, and Michael R. Hyman (2004), “The Role of Self-Efficacy on 
the Relationship between Task Complexity and Information Search: A Test of the 
Resource-Matching Perspective,” in SMA Conference Proceedings (Kehoe and Whitten, 
eds.). Charlottesville, VA: Society for Marketing Advances, 129-130. 

 
Sierra, Jeremy J. and Michael R. Hyman (2004), “The Effects of Ethnic Cues in Print 
Ads: An Application of Social Identity Theory,” in SMA Conference Proceedings (Kehoe 
and Whitten, eds.). Charlottesville, VA: Society for Marketing Advances, 15-16. 
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PUBLICATIONS (continued) 
 
Proceedings (continued) 
 

Hu, Jing and Michael R. Hyman (2004), “Faculty Beliefs about Skills Required for 
Marketing Jobs,” in AMA Winter Educators’ Conference Proceedings (Cron and Low, 
eds.). Chicago, IL: American Marketing Association, 18-19. 

 
Hyman, Michael R. and Susan D. Steiner (2002), “Coping with Time/Effort-stingy 
Students,” in Marketing Educators’ Association Conference Proceedings (Schlee and 
Schibrowsky, eds.). San Diego, CA: Marketing Educators’ Association, 118. 

 
Hyman, Michael R., Gopala Ganesh, and Shaun McQuitty (2002), “Augmenting the 
Measure of Household Affluence,” in AMA Winter Educators’ Conference Proceedings 
(Evans and Scheer, eds.). Chicago, IL: American Marketing Association, 274-275. 
(Received Best Paper Award, Consumer Behavior track) 

 
Sautter, Elise Truly, Shaun McQuitty, Michael R. Hyman, and Eric Pratt (2002), “Status 
Quo or Innovation? The Influence of Instructional Variability on Student Evaluations of 
Teaching,” in Marketing Educators’ Association Conference Proceedings (Schlee and 
Schibrowsky, eds.). San Diego, CA: Marketing Educators’ Association, 66. 

 
Steiner, Susan D., Michael R. Hyman, and Douglas M. Astolfi (2002), “Creating a 
Values-Driven University,” in SMA Conference Proceedings (Venable, ed.). Greenville, 
NC: Society for Marketing Advances, 241-243. 

 
Hyman, Michael R. (2001), “The Eight Ds: A Framework for the Discipline of Marketing 
Management,” in SMA Conference Proceedings (Suter, ed.). Stillwater, OK: Society for 
Marketing Advances, 122-123. (Received Best Paper Awards, Marketing Education 
track and overall conference) 

 
Lukosius, Vaidotas, Michael R. Hyman, and Andreas Stratemeyer (2001), “A Model for 
Online Information Search,” in AMA Winter Educators’ Conference Proceedings 
(Krishnan and Viswanathan, eds.), Chicago, IL: American Marketing Association, 353-
354. 

 
McQuitty, Shaun, Pookie Sautter, Richard Oliver, Eric Pratt, and Michael R. Hyman 
(2001), "Service Variability and its Consequence for Pricing,” in Western Decision 
Sciences Institute Proceedings, 204. (Received Best Paper Award, Consumer Behavior 
and Marketing Mix track) 

 
Shanahan, Kevin and Michael R. Hyman (2001), “Unintended Consequences of the U.S. 
Television Ratings System,” in AMS Conference Proceedings (Moore and Moore, eds.). 
San Diego, CA: Academy of Marketing Science, 103. 

 
Fontenot, Renée and Michael R. Hyman (2000), “The Antitrust Implications of Relation-
ship Marketing,” in SMA Conference Proceedings (Deeter-Schmelz and Hartman, eds.). 
Athens, OH: Society for Marketing Advances, 201-202. 
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Proceedings (continued) 
 

Shanahan, Kevin and Michael R. Hyman (2000), “A Virtue Ethics Scale,” in SMA 
Conference Proceedings (Deeter-Schmelz and Hartman, eds.). Athens, OH: Society for 
Marketing Advances, 195-196. 

 
Jacobs, Richard S., Michael R. Hyman, and Shaun McQuitty (2000), “Exchange-Specific 
Self-Disclosure, and Personal Selling,” in AMA Summer Educators’ Conference 
Proceedings (Gundlach and Murphy, eds.). Chicago, IL: American Marketing 
Association, 261-262. 

 
Leisen, Birgit and Michael R. Hyman (2000), “A Measure of Patient-Physician Trust,” in 
AMA Winter Educators’ Conference Proceedings (Workman and Perreault, eds.). 
Chicago, IL: American Marketing Association, 330-331. 

 
Curran, Catharine, Michael R. Hyman, and Kevin Shanahan (1999), “Shaping 
Harmonious Marketing Departments,” in Western Marketing Association Conference 
Proceedings (Curren and Harich, eds.), Palm Springs, CA: Western Marketing 
Educators’ Conference, 80-84. 

 
Curran, Catharine and Michael R. Hyman (1999), “Ensuring Fit in Faculty Hiring,” in 
AMA Winter Educators’ Conference Proceedings (Menon and Sharma, eds.). Chicago, 
IL: American Marketing Association, 31-32. (Received Best Paper Award, Marketing 
Education track) 

 
Curran, Catharine and Michael R. Hyman (1998), “Children and Advertising: The 
Influence of Cognitive Development Models on Research Questions and Results” 
(Research Brief), in SMA Conference Proceedings (Herrington and Taylor, eds.). 
Radford, VA: Society for Marketing Advances, 106-109. 

 
Hyman, Michael R. and Catharine Curran (1998), “The Volitionist’s Manifesto,” in AMA 
Marketing Exchange Colloquium, (Pelton and Schnedlity, eds.). Chicago, IL: American 
Marketing Association, 18-25. 

 
Hyman, Michael R. and Susan D. Steiner (1997), “Mail Surveys of Faculty and 
Acquaintance-of-the-Researcher Bias” (Research brief), in SMA Conference 
Proceedings (Stuart and Moore, eds.). Rock Hill, SC: Winthrop University School of 
Business Administration, 235-236. (Received Best Paper Award, Marketing Research 
track) 

 
Court, Birgit and Michael R. Hyman (1997), “A Social Penetration Theory Perspective in 
Dyadic Service Interactions: The Client-Service Provider Relationship,” in AMA Summer 
Educators’ Conference Proceedings (Pride and Hult, eds.). Chicago, IL: American 
Marketing Association, 322-323. 

 
Court, Birgit and Michael R. Hyman (1996), “The Undergraduate Marketing Curriculum 
and Computing Skills: An Action Grid Analysis,” in SMA Conference Proceedings 
(Stuart, Ortinau, and Moore, eds.). Rock Hill, SC: Winthrop University School of 
Business Administration, 211-216. 
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PUBLICATIONS (continued) 
 
Proceedings (continued) 
 

Hyman, Michael R. and Susan D. Steiner (1996), “The Vignette Method in Business 
Ethics Research: Current Uses and Recommendations,” in SMA Conference 
Proceedings (Stuart, Ortinau, and Moore, eds.). Rock Hill, SC: Winthrop University 
School of Business Administration, 261-265. 

 
Tansey, Richard, Michael R. Hyman, and George M. Zinkhan (1995), "An Advertising 
Test of the Work Ethic in the U.K. and the U.S.," in AMA Winter Educators' Conference 
Proceedings (Stewart and Vilcassim, eds.). Chicago, IL: American Marketing 
Association, 156-159. 

 
Hyman, Michael R. and Richard Tansey (1994), "Business Success and the Puritan 
Legacy," in SWMA Conference Proceedings (Sherrell et al., eds.). Baton Rouge, LA: 
Louisiana State University, 72-82. 

 
Matthyssens, Paul, Anita Van Gils, and Michael R. Hyman (1994), "Strategic Alliances in 
Perspective: A Management Process and Research Questions," in SWMA Conference 
Proceedings (Sherrell et al., eds.). Baton Rouge, LA: Louisiana State University, 89-97. 

 
Sager, J. K. and Michael R. Hyman (1993), "The Marginally Performing Salesperson," in 
AMA Winter Educators' Conference Proceedings (Varadarajan et al., eds.). Chicago, IL: 
American Marketing Association, 240-244. 

 
Waguespack, Blaise and Michael R. Hyman (1993), "Consumer Behavior: Still 
Normative After All These Years," in SWMA Conference Proceedings (McKee et al., 
eds.). Baton Rouge, LA: Louisiana State University, 29-35. 

 
Hyman, Michael R. and Richard Tansey (1992), "The Evolution of Applied Marketing 
Theory as Evinced by Textbook Definitions," in AMA Winter Educators' Conference 
Proceedings (Allen et al., eds.). Chicago, IL: American Marketing Association, 328-338. 

 
Hyman, Michael R., Robert Skipper, and Richard Tansey (1991), "Two Challenges for 
the Three Dichotomies Model," in AMA Winter Educators' Conference Proceedings 
(Childers et al., eds.). Chicago, IL: American Marketing Association, 417-422. 

 
Hyman, Michael R. (1990), "Unbounded Collaboration: A Way to Broaden and Improve 
Marketing Theory," in AMA Winter Educators' Conference Proceedings (Lichtenthal et 
al., eds.). Chicago, IL: American Marketing Association, 1-4. 

 
Villanova, Lisa, George M. Zinkhan, and Michael R. Hyman (1990), "On Defining and 
Measuring Store Image," in AMS Conference Proceedings (Dunlap, ed.). Cullowhee, 
NC: Academy of Marketing Science, 466-470. 

 
Hankel, Karen D. and Michael R. Hyman (1989), "A Laboratory Study of Different 
Corrective Advertising Claims," in AMA Winter Educators' Conference Proceedings 
(Childers et al., eds.). Chicago, IL: American Marketing Association, 279-283. 
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PUBLICATIONS (continued) 
 
Proceedings (continued) 
 

Hyman, Michael R. (1987), "A Suggested Approach for Reducing Large Ordinally Scaled 
Data Sets Without Sacrificing Reliability and Validity," in AMA Winter Educators' 
Conference Proceedings (Belk et al., eds.). Chicago, IL: American Marketing 
Association, 27-30. 

 
Hyman, Michael R. and Douglas R. Wedding (1987), "Adapting a Microcomputer 
Marketing Game for Laboratory-Based Research in Marketing Decision Support 
Systems," in Proceedings of the 1987 AMA Microcomputers in Marketing Workshop 
(Synodinos, ed.). Manoa, HI: University of Hawaii, 70-81. 

 
Zinkhan, George M. and Michael R. Hyman (1987), "A Guide for Evaluating and 
Selecting the Most Descriptive Discriminant Variables in Business and Economics 
Research," in AMA Winter Educators' Conference Proceedings (Belk et al., eds.). 
Chicago, IL: American Marketing Association, 37-41. 

 
King, Charles W. and Michael R. Hyman (1981), "The Geographically Mobile Consumer: 
Understanding Retail Patronage Dynamics," in Retail Patronage Theory 1981 Workshop 
Proceedings (Lusch and Darden, ed.). Norman, OK: Center for Economics and 
Management Research, School of Business Administration, University of Oklahoma, 
202-208. 

 
Books 
 

Tadajewski, Mark, John O’Shaughnessy, and Michael R. Hyman (eds.) (2013), 
Philosophy of Marketing, Five-Volume Set, Sage Library in Marketing. London, UK: 
Sage Publications Ltd. 

 
Hyman, Michael R. and Jeremy J. Sierra (2010), Marketing Research Kit for Dummies. 
Hoboken, NJ: Wiley Publishing, Inc. (More than 9000 copies sold as of September 
2020.) 

 
Fam, Kim-Shyan, Zhilin Yang, and Mike Hyman (eds.) (2009), A Handbook of 
Confucian/Chopsticks Marketing. Wellington, New Zealand: Asian Research Business 
Corporation Limited. 

 
Sierra, Jeremy J. and Michael R. Hyman (2008), Anticipated Emotions Matter: Horse-
Race Bettors Rely on More than Expected Values. Saarbrücken, Germany: VDM-Verlag. 
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PUBLICATIONS (continued) 
 
Book Chapters 
 

Hyman, Michael R. (2022), “Shaping Junior Co-authors' Scholarly Stories,” in A World 
Scientific Encyclopedia of Business Storytelling, Vol. 4, Business Storytelling, Science, 
and Statistics (Set 2: Methodologies and Big Data Analysis of Business Storytelling), 
(Trafimow, ed.). Hackensack, NJ: World Scientific Publishing Co., Inc., 7-26. DOI: 
10.1142/9789811280948_0002 

 
Shabbir, Haseeb A., Michael R. Hyman, and Alena Kostyk (2022), “A Solidarity-Care 
Ethics and Human Flourishing Approach to the Covid-19 Pandemic: A U.K. Perspective,” 

in The Community, Economy, and COVID-19: Lessons from Multi-Country Analyses 
of a Global Pandemic (Shultz, Rahtz, and Sirgy, eds.) (A volume in Community 
Quality-of-Life and Well-Being). Cham, Switzerland: Springer Nature, 549-573. 

 
Lukosius, Vaidas and Michael R. Hyman (2019), “Big Data,” in Quantitative Research 
Methods in Consumer Psychology: Contemporary and Data Driven Approaches 
(Hackett, ed.). New York, NY: Routledge, 166-193. 

 
Aguirre-Y-Luker, Grant, Michael R. Hyman, and Kevin J. Shanahan (2017), “Measuring 
Systems of Virtue Development,” in Handbook of Virtue Ethics in Business and 
Management (Sison, Beabout, and Ferrero, eds.). Amsterdam, Netherlands: Springer, 
723-747. DOI: 10.1007/978-94-007-6729-4_39-1 

 
Aguirre-Y-Luker, Grant and Michael R. Hyman (2016), “Ethics in Qualitative Consumer 
Research,” in Qualitative Research Methods in Consumer Psychology: Ethnography and 
Culture (Hackett, ed.). New York, NY: Routledge, 16-32. DOI: 10.4324/9781315776378 

 
Conner, Suzanne and Michael R. Hyman (2012), “Adjusting Prices for Externalities,” in 
Readings and Cases in Sustainable Marketing: A Strategic Approach to Social 
Responsibility, Chapter 3 (Polonsky, D’Souza, and Taghian, eds.). Prahran Victoria, 
Australia: Tilde Publishing and Distribution, 85-108. 

 
Hyman, Michael R. (2011), “A Tribute, an Old Challenge Revisited, and an 
Amplification,” in Legends in Marketing: Shelby D. Hunt, Volume 3, Marketing Theory: 
Philosophy of Science Controversies in Marketing (Howell, ed.). Thousand Oaks, CA: 
Sage Publications, 251-266. 

 
Sierra, Jeremy J., Michael R. Hyman, and Robert S. Heiser (2010), “A Review of Ethnic 
Identity in Advertising,” in Wiley International Encyclopedia of Marketing, Volume 4 
(Sheth and Malhotra, eds.). Hoboken, NJ: Wiley Publishing, Inc., 1-17. 

 
Conti, Susan D., Michael R. Hyman, and Douglas M. Astolfi (2003), “Creating a Values-
Driven Organization,” in Rights, Relationships, & Responsibilities: Business Ethics and 
Social Impact Management, Volume 1 (Ferrell, True, and Pelton, eds.), Kennesaw, GA: 
Kennesaw State University, 295-316. 

 
Hyman, Michael R. (2000), “Advertising Ethics: It’s More than Avoiding Deception and 
Protecting Children,” in Advertising Research: The Internet, Consumer Behavior, and 
Strategy (Zinkhan, ed.). Chicago, IL: American Marketing Association, 253-268.  
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Book Chapters (continued) 
 

Hyman, Michael R. and Charles W. King (1982), "The Geographically Mobile Consumer: 
A Conceptual Framework for Retail Management and Patronage Theory Development," 
in Patronage Behavior and Retail Management (Darden and Lusch, eds.), New York, 
NY: Elsevier Science Publishing Co., Inc., 391-408. 

 
Academic Book Reviews 
 

Kostyk, Alena and Michael R. Hyman (2016), “Average is Over: Powering America 
beyond the Age of the Great Stagnation (by Cowen),” Social Science Journal, 53 
(March), 137-138. DOI: 10.1016/j.soscij.2016.02.00 

 
Cruz, Ryan and Michael R. Hyman (2015), “A Quest for Humanity: The Good Society in 
a Global Word (by Boldt),” Social Science Journal, 52 (December), 569-570. DOI: 
10.1016/j.soscij.2015.11.002 

 
Hyman, Michael R. (2014), “Workplace Morality: Behavioral Ethics in Organizations (by 
Kaptein),” Choice, 52 (September). 

 
Hyman, Michael R. (2014), “Neuromarketing in Action: How to Talk and Sell to the Brain 
(by Georges, Baykle-tourtoulou, and Badoc),” Choice, 51 (May). 

 
Hyman, Michael R. (2013), “Your Ad Here (by Serazio),” Choice, 51 (September). 

 
Hyman, Michael R. (2013), “Marketing in the 21st Century (by Keillor),” Choice, 50 (May). 

 

Hyman, Michael R. (2012), “Using Qualitative Research in Advertising: Strategies, 
Techniques, and Applications, 2nd edition (by Morrison, Haley, Sheehan, and Taylor),” 
Choice, 49 (May). 

 
Hyman, Michael R. (2011), “Blind Spots (by Bazerman and Tenbrunsel),” Choice, 49 
(September). 

 

Hyman, Michael R. (2011), “About Face: The Secrets of Emotionally Effective 
Advertising (by Hill),” Choice, 48 (March). 

 
Hyman, Michael R. (2010), “Qualitative Research: Good Decision Making Through 
Understanding People, Cultures and Markets (by Keegan),” Choice, 47 (April). 

 
Hyman, Michael R. (2009), “Emotionomics: Leveraging Emotions for Business Success 
(by Hill),” Choice, 46 (July). 

 

Hyman, Michael R. (2008), “Marketing Ethics (by Brenkert),” Choice, 45 (October). 
 

Curran, Catharine and Michael R. Hyman (2001), “Selling to Newly Emerging Markets,” 
Journal of the Academy of Marketing Science, 29 (July), 323-325. 
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PUBLICATIONS (continued) 

 
Academic Book Reviews (continued) 
 

Hyman, Michael R. (1993), "Antitrust Economics on Trial: A Dialogue on the New 
Laissez-Faire," Journal of Marketing, 57 (January), 131-133. 

 
Other Academic Publications (non-refereed) 
 

Yan, Tony and Michael R. Hyman (2023). “The Power of Patriotic Tourism in Shaping 
Political Support,” The Academic, August 30. https://theacademic.com/patriotic-tourism-
in-shaping-political-support/. 

 
Hyman, Michael R. and Jeremy J. Sierra (2009), “Sport Celebrity Idolatry: A Problem?” 
B>Quest (commentary section), . 

 
Hyman, Michael R. and Kevin J. Shanahan (2008), “An Enlightened Way to Curb Piracy 
of Digitalized Intellectual Property,” B>Quest (commentary section), 
https://www.westga.edu/~bquest/2008/piracy08.pdf. 

 
Hyman, Michael R. (2008), “Why Marketers Should Doubt Social Engineering,” Academy 
of Marketing Science Quarterly, 9 (November), 12-13. 

 
Hyman, Michael R. (2008), “Multi-level Marketing versus Pyramid Schemes: The 
Standard Comparison,” Academy of Marketing Science Quarterly, 9 (July), 14-15. 

 
Hyman, Michael R. and Susan D. Conti (2002), “Coping with Time/Effort-stingy 
Students,” Marketing Educator Quarterly, 1(Fall), http://www.marketingpower.com/ 
live/content.php?Item_ID=15120&Category_ID=4807&Session_ID=dfdbe1cad04a2812e
98b512ecdde50fb. 

 
Hyman, Michael R. (2001), “The Co-ordinating Author and the Co-author Contract,” 
Marketing Educator, 20 (Summer). 

 
Hyman, Michael R. (2001), “Manuscript Doctoring, Code Blue Research, and the 
Resuscitation Decision,” Marketing Educator, 19 (Winter). 

 

Non-academic Publications 
 

Hyman, Michael R. and Alena Kostyk (forthcoming), “Reimagining Marketing,” 
MarketingWorld Review, 1 (1). [inaugural issue] 

 
Aguirre, Grant C. and Michael R. Hyman (2015), “Democratic Theories and the Political 
Marketplace,” NMSU Business Outlook (July), 
http://business.nmsu.edu/nmsu-business-outlook-july-2015. 

 
Aguirre, Grant C. and Michael R. Hyman (2015), “The Marketing Mix and the Political 
Marketplace,” NMSU Business Outlook (March), 
http://business.nmsu.edu/nmsu-business-outlook-march-2015. 
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Non-academic Publications (continued) 
 

Hyman, Michael R. (2015), “Biggest Issue Facing Major League Baseball,” NMSU 
Business Outlook (September), 
http://business.nmsu.edu/nmsu-business-outlook-september-2015. 

 
Hyman, Michael R. (2015), “2015’s Best & Worst Cities for Baseball Fans,” WalletHub, 
http://wallethub.com/edu/best-worst-cities-for-baseball-fans/12864/#michael-r-hyman. 

 
Hyman, Michael R., Alena Kostyk, and Wenkai Zhou (2015), “Surveytainment: A 
Possible Solution to Declining Survey Data Quality,” NMSU Business Outlook (August), 
http://business.nmsu.edu/nmsu-business-outlook-august-2015. 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “Different Types of Marketing Research 
Surveys (Part 2),” NMSU Business Outlook (October), 
http://business.nmsu.edu/nmsu-business-outlook-october-2015. 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “Different Types of Marketing Research 
Surveys (Part 1),” NMSU Business Outlook (October), 
http://business.nmsu.edu/nmsu-business-outlook-october-2015. 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “Using Bayesian Analysis to Assess the 
Value of Conducting Marketing Research (Part 2),” NMSU Business Outlook (August), 
http://business.nmsu.edu/nmsu-business-outlook-august-2015. 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “Using Bayesian Analysis to Assess the 
Value of Conducting Marketing Research (Part 1),” NMSU Business Outlook (July), 
http://business.nmsu.edu/nmsu-business-outlook-july-2015. 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “Marketing Research Ethics: Clients 
and Field Services,” NMSU Business Outlook (June), 
http://business.nmsu.edu/nmsu-business-outlook-june-2015. 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “Marketing Research Process: Six 
Stages,” NMSU Business Outlook (April), 
http://business.nmsu.edu/nmsu-business-outlook-april-2015. 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “What is Marketing Research? (Part 
1),” NMSU Business Outlook (February), 
http://business.nmsu.edu/nmsu-business-outlook-february-2015. 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “What is Marketing Research? (Part 
2),” NMSU Business Outlook (March), 
http://business.nmsu.edu/nmsu-business-outlook-march-2015. 

 
Kostyk, Alena and Michael R. Hyman (2015), “Critical Marketing, Future Studies, and 
Re-imagining Marketing,” NMSU Business Outlook (March), 
http://business.nmsu.edu/nmsu-business-outlook-march-2015. 
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Non-academic Publications (continued) 
 

Reynolds, Alyssa and Michael R. Hyman (2015), “How ‘Old Power’ has Hindered 
Implementing Theories of Marketing,” NMSU Business Outlook (February), 
http://business.nmsu.edu/nmsu-business-outlook-february-2015. 

 
Hyman, Michael R. and Grant C. Aguirre (2015), “Libertarian Paternalism and Ethically 
Problematic Naturalistic Inquiry,” NMSU Business Outlook (January), 
http://business.nmsu.edu/nmsu-business-outlook-january-2015. 

 
Aguirre, Grant C. and Michael R. Hyman (2014), “Virtuous Core Values Don’t Guarantee 
Business Success,” NMSU Business Outlook (December), 
http://business.nmsu.edu/2014/12/15/nmsu-business-outlook-december-2014. 

 
Peterson, Robin T., Charles M. Hermans, and Michael R. Hyman (2014), “Growth of 
Social Responsibility Ads by U.S. Banks, 1992 to 2002,” NMSU Business Outlook 
(October), http://business.nmsu.edu/2014/10/15/nmsu-business-outlook-october-2014. 

 
Hyman, Michael R., Jeremy J. Sierra, and Harry A. Taute (2014), “Viewers’ Responses 
to Sporting Event Ads with Textese,” NMSU Business Outlook (September), 
http://business.nmsu.edu/2014/09/15/nmsu-business-outlook-september-2014. 

 
Hyman, Michael R., Haseeb A. Shabbir, and Simos Chari (2014), “Anti-child-abuse Ads: 
Ethical and Efficacy Concerns,” NMSU Business Outlook (February), 
http://business.nmsu.edu/2014/02/17/nmsu-business-outlook-february-2014. 

 
Payne, Collin, Michael R. Hyman, Mihai Niculescu, and Bruce Huhmann (2012), 
“Anthropomorphic Responses to Logos,” New Mexico Business Outlook (February), 
http://bbrs.nmsu.edu/nmbizoutlook/February2012/article1.htm. 

 
Conner, Suzanne and Michael R. Hyman (2011), “Adjusting Prices for Externalities: Part 
3 of 3,” New Mexico Business Outlook (June), 
http://bbrs.nmsu.edu/nmbizoutlook/June2011/article1.htm. 

 
Conner, Suzanne and Michael R. Hyman (2011), “Adjusting Prices for Externalities: Part 
2 of 3,” New Mexico Business Outlook (May), 
http://bbrs.nmsu.edu/nmbizoutlook/May2011/article1.htm 

 
Conner, Suzanne and Michael R. Hyman (2011), “Adjusting Prices for Externalities: Part 
1 of 3,” New Mexico Business Outlook (April), 
http://bbrs.nmsu.edu/nmbizoutlook/April2011/article1.htm. 

 
Hyman, Michael R. and Jeremy J. Sierra (2010), “Your Obligations to Survey 
Participants,” New Mexico Business Outlook (August), 
http://bbrs.nmsu.edu/nmbizoutlook/August2010/article1.htm. 

 
Hyman, Michael R. and Jeremy J. Sierra (2010), “Semantic Differential Scales: Deal or 
No Deal,” New Mexico Business Outlook (July), 
http://bbrs.nmsu.edu/nmbizoutlook/July2010/article2.htm 
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Non-academic Publications (continued) 
 

Hyman, Michael R. and Jeremy J. Sierra (2010), “Likert Scales: Design Issues,” New 
Mexico Business Outlook (May), 
http://bbrs.nmsu.edu/nmbizoutlook/May2010/article1.htm. 

 
Hyman, Michael R. and Jeremy J. Sierra (2010), “Marketing Research Tips for Business 
Managers,” New Mexico Business Outlook (April), 
http://bbrs.nmsu.edu/nmbizoutlook/April2010/article2.htm. 

 
Hyman, Michael R. and Jeremy J. Sierra (2010), “Selecting a Sample Size for Your 
Customer Survey,” New Mexico Business Outlook (January), 
http://bbrs.nmsu.edu/nmbizoutlook/January2010/article1.htm. 

 
Hyman, Michael R. and Jeremy J. Sierra (2009), “What You Should Expect from a 
Marketing Researcher,” New Mexico Business Outlook (November), 
http://bbrs.nmsu.edu/nmbizoutlook/November2009/article2.htm. 

 
Hyman, Michael R. and Jeremy J. Sierra (2009), “Low-cost Alternatives for Marketing 
Research Assistance,” New Mexico Business Outlook (September), 
http://bbrs.nmsu.edu/nmbizoutlook/September2009/article1.htm. 

 
Hyman, Michael R. (2009), “The Dangers of Sport Celebrity Idolatry,” New Mexico 
Business Outlook (May), http://bbrs.nmsu.edu/nmbizoutlook/May2009/article3.htm. 

 
Hyman, Michael R. (2009), “If it Walks and Talks Like a Duck...,” New Mexico Business 
Outlook (February), http://bbrs.nmsu.edu/nmbizoutlook/February2009/article1.htm. 

 
Sierra, Jeremy J. and Michael R. Hyman (2008), “Emotions Matter: Horse-Race Bettors 
Rely on More than Expected Values,” New Mexico Business Outlook (August), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=50391. 

 
Hyman, Michael R. (2008), “Reasons for Trusting Our Ethical Intuitions,” New Mexico 
Business Outlook (May), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=50383. 

 
Hyman, Michael R. (2007), “Multi-level Marketing: A Pyramid Scheme by Design,” New 
Mexico Business Outlook (November), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=50367. 

 
Hyman, Michael R. (2007), “Why We Should Reject Social Engineering,” New Mexico 
Business Outlook (March), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=50348. 

 
Hyman, Michael R. (2007), “Responsibility in Business: A Simple Definition,” New 
Mexico Business Outlook (January), 
http://bbrs.nmsu.edu/nmbizoutlook/printarticle.php?articleID=50341. 
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Non-academic Publications (continued) 
 

Hyman, Michael R. (2006), “The Properties of Responsible Ads,” New Mexico Business 
Outlook (December), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=050339. 

 
Hyman, Michael R. and Jeremy J Sierra (2006), “Academic Cheating: An Ethics 
Perspective and Solutions,” New Mexico Business Outlook (October), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=050333. 

 
Lee, Dongdae and Michael R. Hyman (2006), “Should Private Label Brands Be Used to 
Alter a Retailer’s Image?” New Mexico Business Outlook (September), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=050329. 

 
Hyman, Michael R. and Kevin J. Shanahan (2006), “A Better Way to Stop Personal 
Online Pirating (POPing),” New Mexico Business Outlook (August), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=050326. 

 
McQuitty, Shaun, Richard Oliver, Michael R. Hyman, Pookie Sautter, and Andreas W. 
Stratemeyer (2006), “Service Variability and its Effect on Consumers,” New Mexico 
Business Outlook (May), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=050319. 

 
Hyman, Michael R. and Renée Fontenot (2005), “The Antitrust Implications of Relation-
ship Marketing,” New Mexico Business Outlook. 

 
Hyman, Michael R., Kevin J. Shanahan, and Charles M. Hermans (2005), “Violent 
Commercials in Television Programs for Children,” New Mexico Business Outlook 
(March), http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=50100. 

 
Hyman, Michael R. and Andreas W. Stratemeyer (2005), “First-Run Super Bowl Ads: 
The Effect of Humor on Brand Recall,” New Mexico Business Outlook (February), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=50218. 

 
Hyman, Michael R. (2005), “The Eight Ds: A Framework for Marketing Management,” 
New Mexico Business Outlook (January), 
http://bbrs.nmsu.edu/nmbizoutlook/showarticle.php?articleID=50118. 

 
Hyman, Michael R. (1994), "InterNet Romances: They Can Succeed," Electronic Journal 
of Virtual Culture, 2 (July), http://www.monash.edu.au/journals/ejvc/sqarv2n3.netlove 
(Excerpted in Yahoo! Internet Life, November 1998, p.90; excerpted on ZDNet site at 
URL www.zdnet.com/yil/content/mag/9811/six.html). 

 
Hyman, Michael R. (1990), "Advertising Ethics: Not an Oxymoron," World & I, 5 
(December), 545-559. 
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Non-academic Publications—Preprints 
 

Hyman, Michael R. (2016), “Personal Internet Shopping Agents (PISAs) and the End of 
Traditional Consumer Marketing,” NMSU Business Outlook. 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Statistical Methods Marketing 
Research Consultants Might Use (Part 2),” NMSU Business Outlook (December). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Statistical Methods Marketing 
Research Consultants Might Use (Part 1),” NMSU Business Outlook (November). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “How to Create Persuasive Research 
Reports,” NMSU Business Outlook (October). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Collecting and Preparing Survey 
Data,” NMSU Business Outlook (October). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Test Marketing: A Primer,” NMSU 
Business Outlook (September). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Projective Techniques in Marketing 
Research,” NMSU Business Outlook (September). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Physiological Observation in Marketing 
Research,” NMSU Business Outlook (August). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Observational Methods in Marketing 
Research,” NMSU Business Outlook (August). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Useful Exploratory Research for 
Marketing,” NMSU Business Outlook (July). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Focus Group Interviews,” NMSU 
Business Outlook (July). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Secondary Data: What It Is and How 
to Use It (Part 2),” NMSU Business Outlook (June). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Secondary Data: What It Is and How 
to Use It (Part 1),” NMSU Business Outlook (June). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Selecting a Sample Size for Your 
Customer Survey,” NMSU Business Outlook (May). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Deciding on a Sample Type (Part 2),” 
NMSU Business Outlook (May). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Deciding on a Sample Type (Part 1),” 
NMSU Business Outlook (April). 
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Non-academic Publications—Preprints (continued) 
 

Hyman, Michael R. and Jeremy J. Sierra (2016), “Designing Good Questionnaires (Part 
2),” NMSU Business Outlook (April). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Designing Good Questionnaires (Part 
1),” NMSU Business Outlook (March). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Other Types of Survey Questions,” 
NMSU Business Outlook (March). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Guidelines for Writing Survey 
Questions,” NMSU Business Outlook (February). 

 
Hyman, Michael R. and Jeremy J. Sierra (2016), “Open- versus Close-Ended Survey 
Questions,” NMSU Business Outlook (February). 

 
Hyman, Michael R. (2015), “Student Self-Segmentation in Online Courses,” NMSU 
Business Outlook (December). 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “Reliability, Validity, Generalizability, 
and Sensitivity in Marketing Research,” NMSU Business Outlook (December). 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “Avoiding Errors in Survey Research 
(Part 2),” NMSU Business Outlook (December). 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “Avoiding Errors in Survey Research 
(Part 1),” NMSU Business Outlook (November). 

 
Hyman, Michael R. and Jeremy J. Sierra (2015), “Different Types of Marketing Research 
Surveys (Part 3),” NMSU Business Outlook (November). 

 
Working Papers 
 

Yang, Zhilin, Michael R. Hyman, Kim-Shyan Fam, and Andreas W. Stratemeyer (2006), 
“International Business Research: A Retrospective,” Working Paper Series No. MKTG 
06-3-0, City University of Hong Kong. 

 
McQuitty, Shaun, Michael R. Hyman, Richard Oliver, Pookie Sautter, and Andreas W. 
Stratemeyer (2005), “Service Variability and its Effect on Consumer Perceptions and 
Intentions,” Working Paper 05-01, Department of Marketing, New Mexico State 
University, http://business.nmsu.edu/~mktg/McQuitty_Variability.pdf. 

 
Zinkhan, George M. and Michael R. Hyman (1987), “Methods for Evaluating and 
Selecting the Most Descriptive Discriminant Variables in Business and Economics,” 
University of Houston, CBA Working Paper Series, No. 193. 
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PUBLICATIONS (continued) 
 
Other 
 

Photograph taken of Elephant Butte reproduced in brochure for 7th Annual Conference 
for New Mexico Water Law. 

 
PEDAGOGICAL MATERIALS 
 

Created digitalized, open-source version of undergraduate marketing research course. 
Available online or via Blackboard, it includes my lectures as PowerPoint presentations 
with audio commentary, eight hours of video materials (e.g., focus group sessions), 
roughly 100 readings from professional and scholarly sources, sample research reports 
and questionnaires, and free software for accessing these materials (e.g., Adobe 
Acrobat Reader, PowerPoint viewer, Real Media player). In addition, an electronic 
lecture-related test bank, with more than 1250 objective questions, was created. 

 
Created digitalized, open-source version of undergraduate sports marketing course. 
Available online or via Blackboard, it includes my lectures as PowerPoint presentations 
with audio commentary, roughly 50 video clips, roughly 125 readings from professional 
and scholarly sources, and free software for accessing these materials (e.g., Adobe 
Acrobat Reader, PowerPoint viewer, Real Media player). In addition, an electronic 
lecture-related test bank, with more than 1000 objective questions, was created. 

 
Syllabi and question sets for doctoral courses on Marketing Theory, Marketing Models, 
and Marketing and the Scientific Method), as well as an MBA course on Marketing 
Ethics, are publicly available and linked to WWW site Syllabits (http://nsns.com). 

 
Created several case studies for the Daniels Fund Ethics Initiative. 

• In 2014, developed case study on government ethics. 

• In 2013, designed four mini-case studies and associated readings as alternatives 
to the corporate-level cases typically used in business ethics courses. Cases 
used successfully in BUSA 111 during 2015. 

• In 2011, developed case study on public sector whistleblowing based on Ms. 
Frances Williams’ experiences with affordable housing programs in southern 
New Mexico. 

 

PRESENTATIONS 
 

Guest speaker in session, entitled 'ERB and Ad hoc REVIEWERS Roles and Editors and 
AEs', Mississippi State University, 21 June 2023. 

 
Guest speaker, PRME UK and Ireland Business and Society Research Development 
Workshop, University of Glasgow, Adam Smith Business School, 17 May 2022 

 
Guest speaker on role as an associate/section editor, Society for Marketing Advances 
Ph.D. Consortium, 4 November 2021 

 
Guest speaker on scholarly manuscript creation and review process in consumer 
behavior doctoral seminar at NMSU, 23 February 2021. 
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Guest speaker, Society for Marketing Advances Ph.D. Consortium, 5 November 2020 
 

Panelist on public radio station program entitled “Real Deal in Sports: Hero Worship in 
Sports, hosted by Josh Chetwynd, KGNU, Denver CO, 16 September 2015, recording 
available from http://www.kgnu.org/apublicaffair/9/16/2015. 

 
Developed an online lecture, entitled “A Marketer’s Look at Baseball: Past, Present, and 
Future,” for NMSU students enrolled in the Economics of Baseball class, March 2005 
(http://cbae.nmsu.edu/~mktgwww/hyman/Baseball&Marketing/B-ball_&_Mktg 
_2005_final_1.ppt). 

 
Delivered guest lecture, entitled “Marketing and Baseball: Commendable Coalition, 
Mediocre Marriage, or Profane Partnership?” to NMSU students enrolled in the 
Economics of Baseball class, February 2004. 

 
Panelist, in session entitled “The Delivery of Business Education through Multi-Media 
Methods,” at the Society for Marketing Advances Conference, Orlando, FL, November 
2000 (substituting for Lou Pelton) 

 
Delivered presentation, entitled “Marketing Ethics,” to NMSU business students enrolled 
in the Business and Society class, September 1997. 

 
Delivered presentation, entitled “Advertising Ethics: It’s More than Avoiding Deception 
and Protecting Children,” at the AMA Advertising SIG Mini-Conference, Chicago, IL, 
August 1997. 

 
Panel member, in session entitled, "The Role of Advertising and Promotion in Global 
Expansion: Current Research and Strategy,” at the AMA Winter Educators’ Conference, 
San Diego, CA, February 1995 (substituting for George Zinkhan). 

 
Ran CLU Ethics seminar for CLU and ChCF at Hilton Hotel, Las Cruces, New Mexico, 
August 1993. 

 
Delivered keynote address, entitled "Cultural Differences between Belgium and the 
U.S.," at annual alumni banquet for the International Marketing program at Limburgs 
Universitair Centrum, Belgium, December 1992. 

 
Delivered seminar presentation, entitled "Evaluating and Improving Marketing Thought," 
to business faculty and doctoral students at Limburgs Universitair Centrum, Belgium, 
May 1992. 

 
Spoke on the contribution of Jungian psychology to advertising practice at conference 
called "The Other Half of the Truth: Emotion, Intuition and Irrationality in Company 
Decision-Making," Lido theatre, Amsterdam, the Netherlands, May 1992. 

 
Panel member, in session entitled, "A SWOT Approach to the Role of Academicians as 
Consultants," at the Academy of Marketing Science Annual Conference, San Diego, CA, 
April 1992. 

  



Curriculum Vitae of Dr. Michael R. Hyman, January, 2024 
 

54 

PRESENTATIONS (continued) 
 

Delivered paper, with Richard Tansey, entitled "The Ethical Nature of World War II 
Corporate Advocacy Ads," at the National Conference on Ethics & the Professions, 
Orlando, FL, January 1992. 

 
Panel member, with Dr. Shelby Hunt and Dr. Donald Robin, in session entitled, "The 
Three Dichotomies Revisited," at the AMA Winter Educator's Conference, Orlando, FL, 
February 1991. 

 
Panel member, with Dr. Barbara Stern and Dr. Ron Fullerton, in session entitled, 
"Humanizing Marketing Theory: How Can the Humanities Contribute to Marketing 
Theory?" at the AMA Winter Educator's Conference, Scottsdale, AZ, February 1990. 

 
Delivered one-day lecture on marketing for the Management Training Program held at 
the China Center for Technology Development, Inc., Houston, TX, March 1985. 

 
AREAS OF EXPERTISE 
 

Advertising appeals Marketing theory  Marketing ethics 
Advertising ethics Philosophy of science  Survey research 


